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Showmanship Angles 
In Outdoor Operation 


Making Experience Pay Off 
At the Refreshment Stand 


A Practical Approach to Landscaping 


HAZARDOUS FILM DAMAGE 
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You’re working a rich vein when you can increase your 
profit without increasing your overhead. That’s what hap- 
pens when you install vending equipment to sell Coca-Cola 
in your theater. Your customers like Coca-Cola. Make it 
possible for them to enjoy the pause that refreshes with 
ice-cold Coke in your house...and you enjoy extra profit. 
There’s a wide variety of vending equipment available. For 
the money-making details, write: The Coca-Cola Company, 
P.O. Box 1734, Atlanta, Georgia. 


“COKE 1S A REGISTERED TRADE MARK, 
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GLass UNITS 


they can be installed before installing the glass, they 
are the only frames which can be built without limita- 
tion of size, and which can be economically serviced 
through open windows and without removing frames. 


BETTER THEATRES SECTION 


WELL-LIGHTED 
ATTRACTION PANELS 


—large enough for plenty of powerful sales 
copy and enough letters to spell it out as you plan it with a 
variety of sizes and colors to lend emphasis. 


ARE ATTRACTING THE BUSINESS! 


Furthermore, it's the most 
economical and logical way to sell every show... 
right at the point of purchase. 


Exclusive Features 
Make Wagner Panels and Letters 
the Most Favored 


WAGNER LOW cosT 


WAGNER WINDOW-TYPE FRAMES s- ‘STEEL PANEL ASSEMBLIES FOR 


‘ DRIVE- -INS 


tors or fluorescent tubes. Any length in multiples of five 
‘eet. Any height in multiples of seven inches, starting at 


“.wenty inches. Letters mount directly on the panels, 


Panels in porcelain enamel guaranteed ten years against 
cracking, crazing, chipping or discoloration by reason of 


Practi- 
self-washing. 


WAGNER Sign SERVICE. INC. 


HOYNE AVENUE 


CHicaGo 
big tree catalog on Wagner show-selling equipment 
FREE WAGNER CATAL og THEATRE 
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easiest changed of all letters. Exclusive wind-proot 
slotted method of mounting prevents freezing, sliding or 
blowing off, The only letters that can be stacked in 
‘storage without danger of warping. Five sizes in five 
Rorgeous colors . . . the widest range on tne market. 
slotted aluminum letters in the largest range of 
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‘T the country, there’s no 
trick to the greatly improved screen 
light in theatres using “Suprex” car- 
bons. It's simply that they have 
switched to NATIONAL CARBON'S 
NEW 9 mm “SUPREX” positive car- 
bon... either as a replacement for pre- 
vious 9 mm carbons or as a conversion 
trim from former 8 mm carbons in 
the same lamp. 

Yes, projectionists know what they 
want and they're quick to see that the 
new 9 mm “Suprex’”’ carbon has it. 
For example, look at these recent com- 
ments following comparative tests in 
theatres of every size, both indoor and 
drive-in: 


HAVE YOU TRIED THEM? 


if not, ask your dealer for the 
new 9 mm “Suprex” carbon. 


* “MORE LIGHT...BETTER 
PICTURE...” 


* “NOTICEABLY MORE STABLE, 
BETTER COLOR...” 


“EXCELLENT RESULTS...” 


* “CONVERTING FROM 8-7 TRIM 
IN SIX HOUSES...VERY 
PLEASED...” 


“BETTER SIDE-TO-CENTER 
DISTRIBUTION...OUR NEXT 
ORDER IN FOR THE NEW 
‘SUPREX’ CARBON...” 
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ARC STABILITY 


THE DIFFERENCE! 
= 
NATIONAL CARBON COMPANY | 
80 Bast 42nd Street, New York 37,N.¥. 
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Now more than a million RCA speakers offer 

you proof of performance, proof of depend- 

able operation in all kinds of weather. 
Over the vears, since the advent of drive- 


ins, these RCA speakers have withstood the 
torture of sun, wind, sand, and rain in drive- 
ins across the nation. For all-weather, year- 
in-and-year-out dependability, your best buy 
is the RCA speaker, the only speaker proven 


so reliable that more than a million have 
been sold and put in use. 

RCA draws upon a broad background in 
electronics and design to bring you the finest 
sound reproduction a drive-in speaker can 
deliver. In the RCA speaker you'll find only 
the best in speaker design. No extra attach- 
ments to impair speaker performance —no 
non-functional elements. 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J. 
In Canada: RCA VICTOR Company Limited, Montreal 


For trouble-free operation, for the finest in 
sound, it will be worth your while to check 
RCA speakers and RCA prices. In the wide 
range of RCA speaker models, you'll find 
there's a speaker that’s right for your opera- 
tion and right for your budget. Remember 
youll be getting the industry's only million- 
proof speaker. Contact your RCA Theatre 
Supply Dealer now. 
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Today’s 
theatre patron 
expects 
LIVING ROOM 
COMFORT 


She wants 

a full back 

and 

plenty of 

ELBOW ROOM 


HEYWOOD- 
7 WAKEFIELD 
EST.1826 


Heywood -Wakefield’s spacious 
TC 7OL ENCORE Chair provides “club 


chair” comfort in a theatre seat. 


More leg room, more room for arms and shoulders 


... these are keynotes of today’s successful theatre planning. In 


Heywood -Wakefield’s ENCORE, you find the necessary width and Comfort is our business . . . in theatre seating 
’ as in Heywood’s famous household furniture 
depth to relax in and the luxurious spring coil seat and back for real like the Modern Tub Chair at top. 


comfort. In construction, you have permanently fastened coil springs 
HEY WOOD -WAKEFIELD 


and all-steel frames to assure long, trouble-free service. For full Theatre Seating Division 
Menominee, Mich. 

Sales Offices: 
write for our fully illustrated Theatre Chair catalogue. Baltimore, Boston, Chicago, New York 


information, contact your Heywood-Wakefield representative or 
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BETTER THEATRES SECTION 


The Drive-In Field 
Heads for Year of 
Biggest Expansion 


The twentieth year of the drive-in is 
likely to be its biggest. Prospects for new 
construction in the outdoor field indicate 
more openings in 1953 than in 1950, which 
added some 600 operations. A conserva- 
tive estimate for this year is 800; and on 
the basis of projects contemplated in ap- 
plications submitted to the National Pro- 
duction Board during the period of tight 
controls, N. D. Golden of that Govern- 
ment agency has ventured the prediction 
that 1000 drive-ins will be built. 

Controls are still with us, but in such 
liberal application that they impose little 
practical limitation. How to take advan- 
tage of the new rules, which went into 
effect at the beginning of the year, is ex- 
plained by John Currie of National Theatre 
Supply elsewhere in this issue—the seventh 
Drive-In Number of BETTER THEATRES, 
which was the first publication so to recog- 
nize the outdoor field as a distinct and im- 
portant division of the industry. 

Besides allowing the drive-in field to re- 
sume extension of the recreational service 
peculiar to it, relaxation of controls should 
restore the leveb of standards that was be- 
ing set up in the drive-in branch when 
defense restrictions were imposed in the 
fall of 1950. Drive-ins have been con- 
structed since then, but often.under such 
handicaps that accepted practices have 
had to be temporarily ignored. 


Many a drive-in opened during this 
period of severe restrictions came embar- 
rassingly close to a ‘cow pasture" only be- 
cause insistence upon desired standards 
would have meant shelving the project. 

This matter of good standards is not 
sheer idealism; it is a practical considera- 
tion of secure investment. Not so very 
long ago drive-ins had a pretty low social 
standing; and the product available to 
them marked off just such a level within 
the industry. Higher qualities of property 
and service were essentials of the success- 
ful effort to achieve a higher rating among 
communities and film distributors. They're 
essential as well, certainly, to the mainte- 
nance of that rating. 

And it is a curious fact that the last two 
years have formed a period of marked 
progress in drive-in equipment and plan- 
ning despite the impediment of controls. 


—G. S. 
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Cultivating 


By PAUL PETERSEN 


Drive-in Supervisor, Walter Reade Theatres, New York 


Playgrounds for children 
from the tots to the lower 
‘teens are used at all Wal- 
ter Reade drive-ins to en- 
courage early attendance 
They are fully equipped, 
with free rides on mechan 
ical devices by rides on a 
live pony at a charge of a 
dime or so (see middle 
photo). Play is supervised 
by trained, uniformed per 
sonnel... . Nor are adults 
without play facilities, as 
exemplified in the horse 
shoe match pictured at right 


ERY theatre has its need 
of extra promotional and exploitation ac- 
tivities, but this is especially true of a drive- 
in theatre because the starting time is nor- 
mally late. “Vhe necessity to fill in’ time 
from a seven o'clock opening until start of 
the first performance becomes a problem. 


Carriage Trade— 
Drive-In Style 


How one of the largest out- 
door operations in the East has 
geared showmanship to the 
peculiarities of the drive-in, 
to win family patronage—and 
with that done, to keep it. 


We have partially taken care of it by 
developing a children’s playground, which 
offers pony rides and is equipped with 
swings, slides and a 50-foot high ferris 
wheel that has become a big favorite with 
adults as well as youngsters. During the 
summer months we have developed a large 
family attendance by installing portable 
mechanical rides, including automobiles, 
rocket, boat swings and a miniature merry- 
vo-round. 

In our playground area we also have 
provided tables and benches for the use of 
picnickers. We find that the facilities are 
used quite extensively during the day and 
early evening. Families arrive at the the- 
atre as early as 5:30 with lunch baskets 
to enjoy an outdoor snack and to let the 
children have fun before the picture starts. 

One of our biggest family attractions has 
been our giant display of fireworks, which 
we have used on all holidays. “To provide 
such a display is an easy procedure, for in 
most locations there are wholesale houses 
which will provide a complete display of 
both ground and aerial setpieces for just 
about any amount of money you wish to 
invest. Full operating instructions can be 
obtained from the company, and we find 
that the handling of the display can be 
done by most maintenance men. 

We usually limit a display of this type 
to about 20 minutes. For safety, all that 
it requires is the application of good com- 
mon sense and to watch the wind direc- 
tion. In all communities it is advisable to 
check first with authorities on local ordin- 
ances. It has been our experience that a 
permit is required, also the posting of a 
liability bond to cover any possible damage. 

A “Beautiful Child” contest always is 
a big favorite with everyone and offers an 
opportunity for local community interest. 
Prizes for this kind of contest and com- 
plete merchant and newspaper co-operation 
are easily obtained. We tie our contest in 
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with the local paper by making it a news- 
paper project and giving the paper screen 
credit, while it reciprocates by giving free 
space each day for the official entry blank, 
lots of publicity and pictures of all weekly 


contestants. 

We run elimination contests for a period 
of four weeks, selecting two boys and two 
girls each night, and then hold finals on the 
fifth week. “To make it more important 
we additionally conduct a grand circuit at 
one centrally located drive-in at which time 
a circuit “king” and “queen” are selected. 

Numerous prizes can be promoted from 
local merchants for an affair of this type. 
The prizes have consisted of complete chil- 
dren's outfits, gold cups inscribed, jewelry 


BETTER THEATRES SECTION 


A device occasionally used with good effect 


We also have had a tie-in 
with a national baby products company, 
which provided kits for each contestant. 
Local women’s clubs and civic organiza- 


and other gifts. 


tions are always willing to co-operate by 
providing judges. 

Several times during the season we have 
presented outstanding live animal acts. 
Elephants, tigers, lions, rabbits, monkeys 
and a trained bull have all appeared at our 
theatres at various times. 
also a big hit with patrons. In order to 
stimulate the pre-show business, we sched- 


ule two performances an evening, one ap- 


Aerial acts are 


proximately a half hour before starting our 
screen show, and the next after our main 
intermission period. ‘The early show is a 
big favorite with the small children and 
with adults as well. 

To stimulate public awareness of our 
drive-ins, we have allowed various theatres 
to be used for Easter “Sunrise Services.” 
In that manner people who haven’t become 
acquainted with outdoor theatres get to 


Patron participation affairs are regularly used 
in Walter Reade drive-in operation, to keep 
the community drive-in conscious and to build 
good-will. The upper left picture shows a stage 
erected in front of the screen tower, with per- 
formers of a home talent show. . . . Above are 
winners, with their mothers, of a baby contest. 


is an animal circus. 


know about these facilities for family en 


joyment. In conjunction with this, we 
assist the local ministers in presenting their 


Kaster services. 
CULTIVATING NEW PATRONS 


And in order to acquaint new parents 
with our drive-ins, we send congratulatory 
to the 
passes to their parents. 


cards newhorn babies, with free 
‘These names are 
obtained from local newspapers, and cards 
and passes are sent out about three months 
after the announcement appears. 

In one situation we obtained a registra- 
tion list of all car owners and mailed them 
a letter enclosing a free pass for them and 
their families. This has always brought a 


large response. Free passes and rebate 


tickets to the driver of a car have also been 
sent out around the area during slow spring 
and fall seasons. 

None of these activities, of course, can 


(Continued on page 37) 
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To the right of the two en- 
trance lanes of the drive-in is a 
large service building (above) 
which houses the refreshment 
department, rest rooms, stor- 
age rooms and administrative 
offices on the ground floor, 
with the projection room on 
the second floor. A double 
name and attraction sign is 
placed by the highway (left). 


George Mann Theatres’ new Village 
drive-in in a residential and shopping 
district of Santa Rosa, Calif., uses a 
double ramp plan for 750-car capacity. 


UILT IN A large residen- 
tial and shopping district in Santa Rosa, 
Calif., called Montgomery Village, and 
conforming to it in the style of its buildings 
and landscaping is George Mann ‘Theatres’ 
new Village drive-in. Completed last July, 
it employs a double ramp system to achieve 
its capacity of 750 cars. 

An unusual feature of the drive-in is 
the fact that all its service facilities have 
been incorporated into one large building 
placed at the rear of the field. On the 
ground floor are the refreshment. section, 
rest rooms, storage areas, and administra- 
tive offices and dressing rooms. The pro- 
jection and generator room is on the second 
floor. 

Along the highway side of the drive-in 
grounds there is an 8-foot redwood fence. 
A V-shaped double name and_ attraction 
board is so placed as to attract attention of 

(Continued on page 42) 
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You needn't be an expert to know that here is 


the Cheatre 


THEATRE-TV 


t 


IN-CAR SPEAKERS 


PROJECTORS SCHOOL-TV NERATORS SOUND SYSTEMS ih 
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THE SIGNS are up for 
1953’s new drive-in construction and they 
point toward a banner year! Up to now the 
best year was 1950. But this year should 
easily surpass it (assuming, of course, that 
restrictions on materials aren’t unexpectedly 
restored; and far from expecting that to 
happen, we look for the controls situation 
to improve). As evidence for such an en- 
couraging outlook, let’s compare the con- 
struction picture last year with the one ap- 
parent now. 

In 1952 under Revised Controlled Ma- 
terials Plan, Regulation No. 6, builders of 
Drive-In Theatres were allowed to use up 
to 200 Ibs. of legally acquired copper wire 
without NPA permission and no priority 
assistance was available to the builders for 
the procurement of the wire. 

That meant that there was practically 
no chance at all of putting up a new pro}- 
ect. (The only exceptions granted by the 
government were certain “hardship” cases 
in a few areas where there were almost no 
other amusement facilities. ) 

Now compare that with the. situation 
prevailing under current NPA regulations. 
At the present time you can self-authorize 
S00) pounds of copper and copper base 
alloys each quarter—a total of 2000 pounds 
during the year. You don’t have to have it 
on hand; you can go out and buy it. All 
you need to do is place on the order the 
following: “Certified under CMP regula- 


12 


tion 6, directive 8."’ Vhen sign your name, 
and that’s it! 

A word of caution, however: Each allot- 
ment must be ordered during the individual 
quarter period. For instance, if you miss 
the January-March allotment of 500 
pounds, you can't make it up in April by 
ordering 1000 pounds. Plainly the smart 
thing to do is to order immediately at the 
beginning of each quarter so there will be 
no chance of confusion about it. 

And once you have that 500 pounds of 
copper, how far can you go with it? Well, 
the primary use of copper for a drive-in 
is that used in the wire for connecting the 
speakers No. 14 two-wire cable. The cop- 
per content of this wire is roughly 25% 
pounds per 1000 feet of two-wire cable. 
Approximately 18 feet of it is required per 
speaker, Since you could buy and use about 
20,000 feet per quarter, you could connect 
about 1000 speakers. 

Thus, if you were going to build a 1000- 
car drive-in—and if you started last Jan- 
uary Ist—you would be able to connect 
your speakers during the first period (Jan- 
uary-March). But you would have to wait 
until April Ist to order 500 feet more for 
such important uses as the power cables. 

Of course, the average drive-in is not 
going to have a 1000-car capacity, so in 
most cases there would be wire left over for 
running from the transformer on the tele- 
phone pole to the service buildings. 

This latter usually requires a good deal 
of copper; however, and some exhibitors 
have got away from it by arranging with 
the utility company to put the transformer 
right next to the building. It can easily 


relaxed now, to a degree allowing resumption of the / 
ram, as explained in this article. — 


be enclosed and does not take up much 
room. And aside from the saving of wire, 
there is another advantage: The chance of 
power failure during an electrical storm 
is reduced. 

At present there is no copper for heaters, 
should they be desired. Operators wanting 
to use them—and going ahead with con- 
struction now—must realize that it means 
breaking up the grounds later to lay the 
wires. 


STEEL AND ALUMINUM 


Next in importance to copper in the 
controlled materials is steel. The present 
allotment is five tons per quarter, this is 
not to include more than two tons of 
structural shapes. Now the main use of 
steel at a drive-in is for the supports of the 
screen tower. If a steel tower is used, it 
is needed for the bents. By using a wood 
tower, however, the only steel required is 
for the bolts and flanges. ‘That would total 
less than a ton. 

Finally, there is aluminum, of which 
there is none at all currently available for 
drive-in construction. Beginning May Ist, 
300 pounds per quarter will be permitted. 
This presents no problem to current proj- 
ects, due to the many substitutes which are 
obtainable. 

While speaking of “savings” and such in 
construction, it might not be out of place 
at this point to refer to the recent practice 
of placing a combined refreshment and 
projection building at the last ramp of the 
drive-in. This is made possible by the new 

(Continued on Page 51) 
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ONLY SPOTLIGHTS 


AFFORD ALL THESE ADVANTAGES 


@ An abundance of exceedingly bright, quiet, flicker- 
less light. 


@ Sharp edge head spot to flood. 


@ No heavy rotating equipment required. Simply plug 
into 110-volt outlet. 


@ Ready portability. Mounted on casters. Easily dis- 
assembled for shipping. 


© Two-element, variable focal length objective lens 
system. 


© Silvered glass reflector. 


@ Horizontal masking control angled 45-degrees in 
each direction. 


@ Fast operating 6-slide color boomerang. 


THE STRONG ELECTRIC CORPORATION 
44 CITY PARK AVENUE - TOLEDO 2, OHIO 


BETTER THEATRES SECTION 


TROUPERETTE INCANDESCENT SPOTLIGHT 
for small theatres, hotels, night clubs, schools. Projects 
6'4 times brighter head spots than any other incandes- 
cent spotlight. Utilizes all the light through most of the 
spot sizes as contrasted to spotlights which vary spot 
size solely by irising, thus losing substantial light. 


TROUPER HIGH INTENSITY ARC SPOTLIGHT 
for large theatres, arenas, auditoriums, ice shows. 
Adjustable, self-regulating transformer in base. Auto- 
matic arc control. A trim of carbons burns 80 minutes, 
Slide projector attachment available for projecting 
clean, sharp, clearly defined pictures even on largest 


Screens. 
e 


Please send free literature and prices on the | Strong Trouper 
Arc Spotlight; Strong Trouperette Incandescent Spotlight. 


STREET 
CITY & STATE 
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A Practical Approach 
to Drive-In Landscaping 


Suggestions for planting with trim effect plus costs in mind. . . . 


Natural materials on the plot (indicated in left sketch) can often be 
used to advantage when culled for best stock formation (right sketch). 


The two sketches at right 
illustrate a mistake that 
has been made at more 
than a few drive-ins in 
the past. The upper 
drawing indicates a 
row of very young ever- 
green trees planted 
along a drive. When 
small they are some- 
times set so close, for 
immediate effect, that 
they grow to produce 
the condition illustrated 
in the lower sketch. 


Where the screen tower 
surroundings are bar- 
ren, evergreen trees at 
the sides, and low ever- 
green or deciduous 
shrubs along the base 
provide a decorative 
setting. Care must be 
used in selection and 
placement of stock, 
however, to avoid in- 
vasive growth in future 
(see dotted lines). 


Eleventh of a series on 
GETTING INTO THE 
DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


Former drive-in circuit executive, who is now 
operator of his own drive-in at Ledgewood, N. J. 


COMING TO the subject 
of this installment of 
“Getting into — the 
Drive-In Business,” 
the reader may well 
wonder if it should 
have been the first one. 
kor a primary question 
is—or should be: How 


attractive is my drive- 
in going to be after all the material installa- 
tions have been completed ? 

In reality this may well be a foremost 
concern in the development of a drive-in, 
right from the selection of a site. Prominent 
in one’s mind at that stage should be, how 
does this site lend itself to landscaping? 
Landscaping is an art of so changing nat- 
ural surroundings so as to produce a more 
pleasing appearance or suitable arrange- 
ment. Here, indeed, your imagination 
comes importantly into play. What will 
have to be done? How much should be 
done? Where should it be done—and 
with what materials? I shall try to an- 
swer such questions for the purpose of gen- 
eral guidance, to which an article naturally 
is limited, out of the experience | have had 
in supervising the landscaping of drive-ins 
of others, and finally of my own. 

‘To begin, vou become a sort of ‘‘dreamer.” 
You look over the area thoroughly try- 
ing to develop in your mind the finished 
aspect, mentally locating the screen, the 
main building, the driveways, the box-office, 
the attraction sign, plus other installations 
you desire to incorporate into your drive- 


in. Now that vou have the “working parts” 
in your mental picture, you will want to 
tie it up with ribbon as you would a gift 
—all for your lovely public! 

No matter how far vou are from being 
an artist, take the time to make sketches on 
paper, if necessary, so as not to lose one 
single thought about how you would like 
to have your drive-in landscaped, either as 
a scheme for realization at the outset, or as 
a progressive program to be carried out over 
a period of two or three years. 

For the owner who desires a rather elab- 
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AMERICAN and CANADIAN PAT. APPLIED FOR 


seseas PERMASCREEN 1S faced with three dimensional improved non-organic, titanium oxide, vit- 
reous porcelain enamel which has been used on stoves, pots and pans, and outdoor signs for over 
LIFETIME 50 years It will not discolor or deteriorate in a lifetime 

® es PERMASCREEN will never deteriorate Not one dime need be spent for maintenance 
THE FIRST COST !S THE LAST COST 


NO 
PAINTING 


or 
Maintenance 


ss PERMASCREEN will retain its glossy reflective values forever and texture distributes projected light unitormly 
throughout entire surface of screen area; unlike a painted screen which will start to deteriorate immediately after it is painted 


UNIFORM 
Reflection 
At ALL 

TIMES 


and will continue todo so until painted again The weather elements deteriorate the bonding materials in asbestos board, ply 
woods and caulking € ompound sin the joints and the flat paint washes off Before repainting and rec aulking, itis necessary to 
wait until the dry season - usually the middle of summer. All this means a poorly reflective surface and a substandard picture For 


at least one half of the operating season 


Vivid Color @ # PERMASCREEN has a waffle like Finish which because of its pattern and mar proof surface 

and results in better reflective qualities The color quality is vivid and the picture is brilliant thereby 
BETTER 
Definition 


reducing eye strain to a minimum; also distributes light evenly over entire screen which makes 
for much better definition 


Additional 
SAVINGS 


® ® PERMASCREEN, with an average of 30% more reflective value, makes it possible to in- 
stall smaller generators to obtain the same amount of light. This means less electrical current and 


cuts general maintenance cost 


WHY NEW DRIVE-INS NEED IT 


The usual screen facing materials painted will cost on an average of 40c per square foot. Also, it will cost an average 


of 18c per square foot each time thereafter for repainting After 4 or 5 years scree Facing materials will have to be replaced 
at an average cost of 40c per square foot. All of this costs more than PERMASCREEN. That's why you should install PERMA- 


SCREEN now \f you have purchased a screen tower with ordir ary screer facing materials return same or use somewhere else 


as you cannot afford to install a painted screen which is obsolete now 


WHY EXISTING DRIVE-INS NEED IT 


To get good reflective values equal to PERMASCREEN and proper light on your existing screen, you should paint it at 
least twice a year This cost is approximately 36c per square foot and will equal the cost of PERMASCREEN in approximately 
four years. At the end of this time, you will be forced to install a new screen facing at the cost of 40c per square foot 
lf PERMASCREEN were installed to begin with, at the end of four years, you will have Pf RMASCRI EN as good as the day it 
was installed instead of an obsolete painted screen. That's why you should install PERMASCREEN NOW. It costs less than a 


painted screen considering everything. 
PERMASCREEN has been tried and tested in ten major drive-ins in various parts of the country and the audience reaction 
was tremendously favorable 
Your selling point is your picture! You cannot afford to be without the best. 
So why not place your order NOW? 
PERMASCREEN can be purchased on atime payment plan to fit your budget. 


SONS 


(2159 KINMICKINGIC AVE. MILWAUKEE 7, WISCONSIN 
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A notable exemple of the use of natur 


ally wood areas to provide a beeutiiui 


setting is supplied by Walter Reade Theatres’ 9W drive-in at Kingston, N. Y., 


pictured above. . 


. » Foundation planting is one effective way to make ae simple 


refreshment building attractive, as at the El Rancho, San Jose, Calif, shown below. 


orate and formal planting program, my 


sugvestion is to engage the services of a 
He can 


that 


landscape architect. you a 
ettect 


vrounds harmonize with natural surround 


vive 


landscaped will make the 


ings. This procedure may be likened to 


treating the grounds of a country estate. 
A landscape architect's advice will often 
Such 


services can usually be procured trom nurs 


prevent costly mistakes in planting. 


eries of the larger kind, especially near 
cities. 

In general, landscape gardening may be 
said to be of two distinct styles, one formal, 
the other informal. Many times in a drive 
in it is well to combine the two, taking 
advantage of what nature has already pro 
vided over the years. “‘Vhe tormal part is 
developed with specimen trees, with lawns, 


shrubs and flowers arranged in regular de 
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The intormal garden has no fixed 


sign, 


pattern. It avoids straight lines, sharp 
angles and curves in a rigid design. 

A “natural” scheme is most practical for 
You'll tind good sug 


Millions of dol- 


lars are invested in landscaping of that kind 


the average drive-in. 
gestions in public parks. 


each year, and most people get fun out of 


such planting projects. In addition, a 


qualified nurseryman has trade magazines 
and other periodicals which he would 
doubtless make available to you, providing 
information that would be applicable to 
your particular Much 


also be obtained from the U.S. Department 


area. advice can 
of Agriculture. 

In selecting trees to be planted in your 
drive-in, it is well to become informed with 
those of rapid growth, if it is your desire 


to approach the appearance of full foliage 


in period of a_ tew Poplars, 
birches and willows grow very fast and are 
most attractive for our type of operation. 
At the Garden Auto-Torium at Ledge- 
wood, N. J., I selected the willow. The 
height at planting was 3 feet; in three full 
years they to 9 to 12 feet, 
and maintenance has not cost a penny. 
The best time of year for planting the 
willow is immediately after the frost is 
out of the ground so as to receive plenty 
of moisture. If willows are planted too 


late in the spring, they may require water- 


years. 


hav e yvrown 


ing every day, unless rainfall continues to 
Once it main- 
renance on a willow tree is negligible. 
In one situation where | planted a hundred 


be heavy. is established, 


willow trees in-clay four years ago, they 
are as healthy and beautiful today as any 
vou would find planted next to a pool of 
water on a millionaire’s estate. 

For intermediate planting with deciduous 
(leaf-dropping) trees, it is well to install 
a few fir, spruce and hemlock. The ever- 
vreens set off the other trees, or large 
shrubs, enhancing their beauty. 


THE LAWN QUESTION 


Usually, a drive-in can use some lawn 
to advantage. Lawns cost plenty of money, 
so be careful of the first step; but remem- 
ber, “he who dances must pay the fiddler.” 
Unlike shrubs and trees, which ordinarily 
require little care, a lawn is always like 
a new born baby—it takes care plus care 
plus more care. Unless you intend to have 
on your payroll a full-time gardener who 
is qualified in the knowledge of seeding 
and also in administering chemicals to cure 
diseases and eradicate weeds that are ever 
attacking a lawn, one should move with 
great caution before deciding how much 
lawn to put in. 

There are various kinds of grass to use 
under a variety of conditions. In_ the 
Southern states, Bermuda and St. Augus- 
recommended. In the North, 
Kentucky bluegrass is a good selection for 
fertile soil (preferably limey), where the 


tine are 


weather is cool and moist. Even here sum- 
mer heat may scorch the top of the grass; 
but in the fall it regains its life after its 
roots have had an opportunity to spread 
deeply in the soil. In any event, every good, 
thickly planted lawn requires soil of a deep 
rich loam that is carefully prepared before 
it is seeded. 

You well may ask, “What then, if no 
lawn?” Well, it is amazing how neat and 
attractive you can make a field of weeds 


look! 


close to the ground with a power motor, 


Simply by cutting the weeds back 


the area can be made to look neat, and it 
may stay green enough to fool folks, if they 
don’t look too sharply. 
At a drive-in we are ever concerned with 
(Continued on page 36) 


MOTION PICTURE HERALD, FEBRUARY 7, 1953 


j 
: 
f 
Ls 
— 
: 
x 
A 
; 
| 


EPRAD 
WYNIVERSAL” 
AND “Custom” 


roofed 


ENGINEERED 
. are thoroughly moisture-P 
_ have the lowest 


EPRAD speakers are lighter weight, yet stronger 
have the finest, clearest tone. will withstand all weather conditions 
maintenance cost +: and are reasonably priced! Eprad, the second oldest speaker manufac- 
turer, uses only the best and highest price parts to assure top quality 
The IDEAL SPEAKER for ALL DRIVE-INS © FUNGUS and MOISTURE-PROOF 
This amazing, new fprad “Universal” speaker Eprad transformers re double-hard varnished 
has been designed a* the ideal speaker for new and yeuum-impregnated to make them fungus and 
drive-!ns nd as an excellent replacemen to har- of at cansformer 
monize with existing speakers This speaker is die- moisture-Pro° ecause a better trans orme! 
casted under terrific pressure, yossesses. Dt ter fit and a larger magnet on the speaker, the overall 
characteristics, is lighter weight and } actually efficiency is the highest, and you get more sound 
stronger because of dense, to rh walls. it has the yolume and better quality than by any other system 
ant and rattle-proof case pos- 
‘ , special P imer and 


weather-re 


most 
sible. Eprad speakers 
two coats of paked enamel. 
REASONABLY PRICED! 
low original cost, lone 


ice cost of any 


combine Eprat 


EASILY INSTALLED ' 
Simple assembly and exclusive, quick-disconnes When you 
terminals make this the easiest peaker to install life, and lowest known maintenal 
because tools are not required. , ; 
the-car speake a you come UP with the best 
: speaker buy on the market Theatre owners S8Y 
TREATED CONE! that Eprad speakers give you the finest, clearest, 
i] tone you've ever heard 
ynamic yrange are acquired with 
cone. cone will last 
ating sill- 


ects 


NCTION BOX 

is iyi qnish baked oP over ste 
asse exclusives quick disconn 

The spiral 


“paincoa 
is also available a 
pprad also make @ rugged, light weight stamped 
steel speaker that has been «de signed to last 4 life 
a special primer and two-ton' 
parkerized steel. One 


“Glow-Top” junction box 
extra cost The “ears or «crew 
pei en designed to make : 
the make 1t the easiest ge 
wire volume control 1s the BEST! 


cm te i 
TRANSLUCENT jUNCTION Box 
150 Drive-ins Equipped with 
EPRAD, Votce of the Drive-In” spEAKERS! 
> TLAST and QUTPERFORM ANY OTHER SPEAKER! 
: ‘Ae 
fA 
quick piscONNECT TERMINALS 3 
‘ 
SZ 9 
Eprads 
almost indefinitely pecaur ‘ 
VARNISHED TRANSFORMERS cones prevent drying, and a paraffin ase 3 
proofs the cone. driver unit makes full 
; use of cavity res¢ D 
Eprad’s plastic 
sound oF efficien \WMINU ua 
tional cost. 
NEW TRA 
Eprad’s 
with down- 
WY panging tt 
it practically impor 
speaker off the junction box. 5 
DELUXE STEEL SPEAKER 4 
sy See Your Favorile IN DEPEN DENT Theatre Supply pealer! be 
W 
EP D | 
FREE Literature | 
111 MICHIGAN gt, TOLEDO 2,0H10 
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* editorial reports and comment on events, trends, people and opinion 


THE IMPACT OF 3-D ON PROJECTION 


PHIRD-DIMENSION Is mov- 
ny om on theatre projection slowly but 
surely, with the invasion soon to pick up 
speed as more and more prints of the cur 
rent product—"‘Bwana Devil” and the Tri 
Opticon shorts—become available; and 
further as production of light-polarizing 
spectac les catches up on demand, 

Only a tew projectionists have yer had 
to adapt their equipment and routine to 
the peculiarities of dual film) stereoscopy, 
but their number will increase many times 
during the next few months. Public re 
sponse to the Arch Oboler thriller and to 
the “Festival of Britain” subjects which 
the Sol Lesser-Raphael Wolff organization 
has imported, continues to maintain the un 
expected fervor which so promptly blasted 
the notion that stereo-films requiring specs 
would be a flop. The handful of theatres 
presenting them at this moment is expected 
to grow to some 300 by tulip time. 

And not long thereatter, present stereo 


product will be augmented by features from 


major studios, whereupon hardly a projec 
tionist in the land—possibly outside of the 
smallest, most remote towns—will know 
when the lightening is going to strike his 
booth. Even those who have a long wait 
are probably curious about the impact on 
their familiar tools and chores. 

By this time most owners, managers and 
projectionists have put together from trade 
press reports a general idea of the theatre 
setup required by the stereo process now 
introduced. Vhe biggest item of the booth 
paraphernalia is the equipment for inter- 
locking two projectors so that each film is 
consistently run in just about perfect syn- 
chronism, 

Several ways of effecting this have been 
reported—the electrical hookup employing 
Selsvn motors, and various kinds of me- 
chanical interlocks. Many theatre supply 
dealers already can provide these, and 
doubtless it won't be long before all of 
tuem will be able to. Indeed, any of the 
materials, perhaps even including projection 


filters, are or will be procurable through 
regular theatre supply channels, as has been 
the case with the metallic screen trom the 
beginning. 

(Distribution of the spectacles may be 
quite another matter, at least for some 
time, according to circumstances reported in 
the January 31st issue of Morion Picture 
‘HERALD — circumstances which could be 
altered, of course, by action of the Polaroid 
Corporation itself, or by the marketing of a 
suitable light-polarizing material by an- 
other source. ) 

Among the other implements, the 24-inch 
upper and lower magazines constitute 
major items of expense. With only two 
projectors available, the dual film method 
so far makes the performance a two-part 
show, the story of a dramatic production 
getting interrupted by an_ intermission. 
“Bwana Devil” is on two 23-inch reels. 

No sprocket changes are necessary for the 
projector to handle these reels; there are 
instances, however, in which projector loca- 


ADAPTATION OF A PROJECTION INSTALLATION TO THE EXHIBITION OF THIRD-DIMENSION PICTURES 


Some of the principal features of stereoscopic pro- 
jection are illustrated in these shots of the Aldine 
theatre in Philadelphia, where the 3-D installation 
has been made for “Bwana Devil.’ At left are 
shown the Selsyn motors used here to interlock the 
projectors through their motors. Above is one of 
the projector ports equipped with polaroid filter. 
The view at right shows the 24-inch magazines, 
each set handling a complete half of the per- 
formance. Sprocket change is not necessary. 
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tions and pedestals interfere, requiring re- 
positioning of the mechanisms, or intro- 
ducing a wedge or comparable means ot 
providing clearance. (The rewinder also 
has to be adapted to the larger reel. ) 

The only other item of substantial ex- 
pense is the screen. Here adaptation to 3-D 
doesn't complicate matters so much as it 
does in the booth of a theatre where con- 
ventional product is alternated with stereo 
films. Aluminum-coated screens, which are 
necessary for three-dimension, are more or 
less teasible for regular projection 


THE SCREEN SITUATION 


course, that metallic screens are specular 


—that is why 3-D needs them. Aluminum For Climate Control 


screens called “silver screens,’ used to be 
in the regular line of every screen manu- ae : 
facturer to meet the specular requirements : G-E Drive-in Speakers are literally tailor- 
f long, narrow auditoriums. In wider made to meet the requirements of stand-out 
performance under exposed, all-weather con- 


@ Unaffected by moisture or tem- 


tor good illumination toward the edges. At a variations ditions. Constant research and testing con- 
the moment that is to be remembered in buckling. tinues to deliver products that feature low 


contemplating the installation of “silver @ Provides increased power han- i ance 
dling capacity replacement... high performance. 


auditoriums, the fadeaway was too great 


screen” just so as “to be ready” for stereo Di heat f th 
@ Dissipates heat faster than pa- lA” > 
projection. rat Choose from 4° and 514" sizes...designed 


Will a screen be developed that is equally to overcome all the problems of outdoor in- 
good for both 2-D and 3-i) projection? oo stallation. Heat, cold, rain, and constant use 
hat would certainly take considerable : are worries of the past for the smart theatre 
doing—but isn’t Science wonderful ? 

SPECIALLY TREATED CONE operator who insists on G-E Speakers. 


e@ Resists moisture without im 
ever—perhaps a method that treats the pairing response or sensitivity 


screen as a multiplicity of areas, each having ‘ D Invented the Phonograph in 1877. 
its own reflectance characteristics. At any SEND FOR FREE INFORMATION 
rate, the problem is getting attention among ALNICO 5 MAGNET 


@ Maximum speaker efficiency 


Some sort of compromise is plausible, how- 


screen manutacturers. 
As we write, stereo product has not a General Electric Company, Section 2824 
gone into a theatre having a synchronously os Electronics Park, Syracuse, New York 
illuminated surround. | heoretically, at i Please send me a copy of your Loudspeaker catalog 
least, screens of this tvpe would seem to be pa NAMI 
as well adapted to 3-D projection as SPECIALLY DESIGNED AIRGAP 
screen with masking—provided, of course, drive-in speaker needs. = ADDRESS 
the area upon which the image is projected pe 
is metallic. As a matter of fact, the diffu- # 


sion strip of the Synchro-Sereen,” for A 
ample, should be of greater service with ig ne 


two superimposed images than with one. Se 


OTHER SPECIAL EQUIPMENT 


K- -HILL “Drive-In Theatre” Traffic Counter 


INEXPENSIVE ACCURATE 
sets of 24-inch magazines, and the screen, QUICKLY INSTALLED 
book- To count is to control 
: To control is to profit 
KNOW FOR SURE 


polarizing filters and frames into which | | How many cars are inside. 


Besides the interlocking equipment, two 


the special equipment that a theatre 
ing 3-D films must procure consists of light- 


> 1 » cor tar enc How much space is available. 
they fit, one set for each of the projector Bir 


ports; a ‘static master brush” that must How much corn to pop. 
How many tickets are sold. 


be used to clean the filters, on both it How each day’s total compare. 
. 
sides, every dz our 23-inch reels; a BE SURE 
lay f ind : he Note tubes on each side of ticket 
projector-alignment film (such as that in . a Sere: office. Counter inside 
the SMPTE’s group of test films), or a REGISTERS EVERY CAR 


comparable chart strip (Natural Vision 


includes one in its “package of accessories | K - HILL SIGNAL CO. INC. — UHRICHSVILLE, OHIO 


another item thereof consists in two small 


Send for complete information or 
contact your jobber 
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HERE ARE THE 


Controls, counts 
and records 
every ticket sale 
through TAM- 
PERPROOF, 
NON-REVERS.- 
IBLE Automatic 
Counters which 
accurately tally 
every transac 

tion whether 
single or multi 

ticket sale. Sells 
up to 400 tickets 
a minute—1 to 5 
simultaneously 
—at 1,2 or 3 dif- 
ferent prices. 


THE AUTOMATICRET TICKETAKER 


GENERAL REGISTER CORP. 


43-01 Twenty-Second Street 
Long Island City 1, N. Y. 


1018 S. Wabash Ave., Chicago 5, Illinois 


Eliminates every 
chance for ticket 
manipulation at 
the door. De- 
tects dishonesty 
—places respon- 
sibility — shows 
up re-sales, 
palmed tickets, 
tickets missing 
from sequence, 
etc. PERMAN- 
ENTLY RE- 
TAINS stubs in 
sequence for 
checking, analy- 
sis or future 
auditing. Write 
for full informa- 
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electric tans to be mounted where they can 
be trained on the port filters; they curl 
and disintegrate if they become hot, which 
is why light should never be projected 
through them without film). 

At the outset, the projector drive motors 
a common switch which 


‘Then 


are ted 
starts and stops both simultaneously. 
after installation of the large magazines, 
the projectors are lined up so that they will 
superimpose one image on the other, with 
correct focus to the prescribed edge of the 
image area. 

a loop of the alignment film 
(with 


‘To line up, 
is threaded into each mechanism 
handle in middle position), then 
struck for a low level of light 
(minimum of heat at aperture). Thus the 
and horizontal lines of the align- 


framing 


ares are 


vertical 
ment films are projected, and the projectors 
re lined up so that the lines of one image 
strike other—pretty 
exactly if eye-strain is to be avoided. 

Then comes installation of the port 
filters. “These must be so placed that the 
light beam 


upon those of the 


voes through the center. It is 
ippreciated that the filter for one 
projector gives its beam one directional 
while that for the other pro- 
jector produces a different directional char- 


probably ; 
characteristic, 
acteristic, functions which are repeated in 
viewing the two superimposed images. Ob- 
viously, this process doesn’t create the con- 
ditions under which the mechanism of sight 
operates, but the effect can be much the 


same and also too much! 
INSTALLING PORT FILTERS 


The most ticklish part of this job is to 
level the filters exactly. Detailed instruc- 
tions may be provided with the filters; 
the exactitude required is well indicated 


Frank FE. Cahill, 


Jr., supervisor of projection of Warner 


by those issued by 
‘Theatres: 

consists of one bar with 
rings and one bar with clips. The bar with 
Locate the center 


“Each trame 


rings is the upper bar. 
of your light beam. The upper bar is to 
be located in such fashion that the polaroid 
filter will be centered on the light beam. 
It is also absolutely essential that the top 
Use a spirit level in locat- 
ing the Mark the 
shutter Mount the 
upper bar according to these markings by 
drilling and tapping the shutter guides and 
drilling the bar. Insert the polaroid filter 
in the lens. Mount the bottom bar without 
levelling. sufficient 
bottom as that the filter can easily be re- 
running regular 


bar be levelled. 
upper bar accurately. 


guides accordingly. 


Leave clearance on 
leased for cleaning and 
film.” 

Upon being interlocked, the projectors 
are ready for threading. This is basically 
regular procedure except that it involves 
two films which must be started at exactly 


corresponding frames—a difference of even 
a single frame can cause eye strain. 

At the beginning of projection the align- 
ment can be rechecked with the picture 
itself, by noting (without spectacles) the 
title material. If there is any 
a line being above or below its mate, they 
can be brought into line with the framing 
Title ma- 


trace ot 


handle of one of the projectors. 
terial is also good for adjusting focus for 
definition; this is done with the specs on, 
by covering first one eye, then the other. 
With two synchronized films, a_ break 
isn’t quite the simple situation that it nor- 
Both films have to be restarted, 
on a matching frame. If any 
frames are clipped out, opaque leader must 


mally is. 


of course, 


be spliced in their place. 

And that would seem to be 3-D projec- 
tion needs and procedures in the main. In 
next month’s Berrer THEATRES, our Gio 
Gagliardi will be turning his attention to 
“The Needle’s Eye.” 


And "Cinemascope” 


ANNOUNCEMENT by 20th 


them 


Century-Fox that it will “convert its en- 
(quoting press reports) to 


technique re- 


tire production” 
the compression-expansion 
cently acquired from France, stirs up the 
technical ferment of the industry to some- 
thing of a froth. The announcement de- 
clares that it is the intention to apply this 
which has been dubbed “Cine- 
mascope,” for the purpose of changing the 
aspect ratio to a revolutionary degree. 
Writing in the January 3st issue of 
Morion Picrure we dealt at 
some length with aspect ratio as definitely 
a part of the evolution of a more compe- 
tent motion picture performance in the the- 
atre, and we referred to the method now 
20th Century-Fox as one of 
Now it is of- 


technique, 


sponsored by 
the ways of dealing with it. 
fered to the industry for the immediate 
revolution of picture proportions so as to 
attain a much wider image without propor- 
tional expansion to unwanted height. 

‘This comes as we note the merest begin- 
nings of a tryout of third-dimension, which 
at this moment in the resources of the art 
conflicts with move- 
marked extension of 


has very practical 


ments toward a 
screen image. 

Moreover, conversion of production is 
one thing, conversion of theatres is another. 
In our insistence through the years that 
image enlargement was a critical factor in 
further development of the art, and that 
aspect ratio could not be denied its bearing 
upon it, we have been conservatively think- 
ing in terms of evolution. ‘The ambitions 
for “Cinemascope” are a kind of scoop in 
time. They will need, of course, a good deal 
of exploration. 
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A department 
devoted to 
refreshment Service 


Experience Pays Off in Boosting 
Drive-In Refreshment Sales 


CCESSFUL 
ways and means of achieving 
greater speed and efficiency in 
refreshment service and new 
stunts and devices for boosting 
sales are ever being sought by 
drive-in operators. Here are some 
which have been recently devel- 
oped through the experience of 
executives in the field. 


THE IMPORTANT place 
that refreshment service occupies in drive- 
in theatre operation today—a spot it has 
earned by virtue of the excellent profits it 
attords—is nowhere revealed so clearly as 
in management’s constant efforts to improve 
upon it. Operators are ever on the look- 
out for ways and means of achieving greater 
efficiency and speed in service as well as 
new stunts and devices to increase sales. 
‘That they are meeting with success in their 
searches was forcibly revealed in a number 
of interviews held recently with several 
prominent drive-in executives. 

On the question of which method of 
service is best—a general counter, two or 
more stations or a cafeteria—there is still 
controversy. Finding out which is most 
suitable for an individual operation is a 
matter of experience and experiment. 
Changes may become necessary as was re- 
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cently the case with two drive-ins of the 
Neighborhood ‘Theatres, Inc., Richmond, 
Va. Formerly employing counter service, 
they have now converted to cafeteria style. 

‘The latter system has been found to have 
a number of advantages, according to Mor- 
ton G. Vhalhimer, Jr., assistant secretary 
and treasurer for Neighborhood. It has 
speeded up service as well as effecting econ- 
omies, he points out, while at the same 
time giving greater customer satisfaction, 


DEVELOPING NEW STUNTS 


Further evidence of the skill of drive-in 
operators in building up their refreshment 
business is shown in the ingenuity they have 
applied to developing special promotion 
stunts. In discussing this recently, Leon 
J. Levenson, head of the concessions de 
partment of the American Theatres Cor 
poration, Boston, and chairman of the The 
atre Owners of America’s Concessions 
Committee for 1953, pointed out that there 
are two important factors to consider. One 
is the way to attract a larger percentage of 
patrons to the refreshment stand. ‘The 
second is to discover ways to increase the 
unit sales of patrons once they are inside. 

In the first instance Mr. Levenson em 
phasizes the importance of trailers, a pro- 
motional means seconded by almost 
drive-in operators, including W. W. Bell, 
manager of the Palo Alto drive-in at Palo 
Alto, Calif. At his theatre, trailers an 


nouncing products on sale at the snack bar 
are run just before the newsreel, which ts 
followed by the intermission. As soon as 
the break begins Mr. Bell himself makes 
an announcement over the loudspeaker to 
the effect that “the coffee is steaming hot, 
hot dogs are delicious and the best ham 
burgers in town are waiting at the snack 
bar.” 

Another effective means of getting cus 
tomers to the stand, as cited by Mr. Leven- 
son, is the use of space on coming attrac- 
tion flyers handed out at the admission gate. 
Copy should include a “cordial invitation” 
to visit the snack bar and a list of as many 
food items as possible, he says. 

Other drive-ins have concentrated pat 
ticularly on boosting refreshment sales priot 
to the first show of the evening. ‘Lo do 
this they offer a free chicken dinner, pop 
corn or some other item to patrons having 
a lucky ticket stub or identifying themselves 
with a certain license number which is 
posted at the stand. Sometimes, as at some 
of the Neighborhood circuit drive-ins, live 
talent is made available for interviews and 
autographs in the refreshment building. On 
other occasions this circuit has put passes 
in the first few boxes of popcorn and used 
“sive-away gags” and games of chance at 
the stand for the patrons who arrive early. 

For the second important factor in build 
ing sales, increasing the purchases of cus 
tomers inside the building, Mr. Bell has 


a number of suggestions. One of them is 
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DAD'S Awarded a coveted 
Best Seller ‘Theatre 
Sales Championship” by 

Better Theatres jn 1952 


OFFERS YOU THESE | 
PLUS FEATURES: 


1. MORE DRINKS to the gallon 


One gallon of DAD’s ready-to-use 
Fountain Syrup yields 146 7-oz. 
drinks. 


PLUS PROFITS 


Additional drinks from DAD'S, 
The Leader*, mean plus profits for 
you which far exceed any slight 
difference in price between DAD'S 
nationally advertised ready-to-use 
root beer fountain syrup and that 
of competing brands. 


SAVE ON CUPS 


Extraordinary low, low price to 
DAD'S users on cups. Askusabout 


it! 
*According to Capper's Farmer Survey 


DAD'S AUTOMATIC 
DISPENSERS DO A BETTER JOB 


DAD'S BARRELS draw the crowds! 
Barrels—8, 17, and 45 gal. sizes. 


DISPENSERS — counter 
and rail-type models, § « 
serve 1, 20r drinks 


DAD'S UNIFLOW UNITS — self 
contained, mechanically re- 
frigerated, for heavy trattic 
spots; dispenses DAD'S and up 
to 4 other drinks 


Write Us For Information Today 


DAD'S ROOT BEER COMPANY 
2800 N. Talman Ave. + Chicago 18, Ill. 


| to place certain merchandise, such as fresh 
doughnuts, cookies and the like, on a large 
That 


has found, ef spur- 


tray just out of the customer’s reach. 
is an excellent way, he 
ring the indecisive to action. You can also 
perk appetites, says Mr. Bell, by popping 
during 


corn just before and intermission 
and by placing onions on the fryer at the 
same time. 

Other devices Mr. 
cessful include the use of papier-mache trays 
with four divisions 
ments back to the car and a 
box of popcorn that can be closed at the top 
and is easier to carry. Incidentally, he at- 
tributes a recent 10% increase in popcorn 
addition of slightly 
than usually prescribed and the use of cel- 


Bell has found suc- 
for carrying refresh- 
“family-size” 


sales to the more oil 


ery salt with popcorn salt. 

Asked what food items have proved to 
be most popular in their operations, drive- 
came up with the expected 
Among the 


in 
wide 


operators 


variety. more or. less 


standard items popcorn, french fries, 
soft drinks, frankfurters, and 
At many drive-ins the following are 
fried chicken, 


barbecued 


are 
coftee, ice 
cream. 
also popular: hamburgers, 
fried shrimp, 
and pork sandwiches, 


pizza pies. 


doughnuts, beet 


salted peanuts and 


HANDLING OF CANDY 


| On the question of handling candy there 

some controversy. Harold Combs _ of 
Barton Theatres in Oklahoma City, Okla., 
is the best 
seller at their drive-ins. On the other hand, 
Mr. Thalhimer reports that candy is given 
a minor place in 


Is 


reveals that candy number one 


Neighborhood operations, 
with only five or six brands usually being 
offered. It is displaved either on the back 
| bar or the cashier’s stand. Total sales are 
he 
as compared with other merchandise. 

‘There 


however, 


| not too great, he says, and profits are small 
doesn’t seem to be much conten- 
the manner of selling 
beverages. Drive-in operators seem gener- 
ally agreed that the best system is to sell 
them the by This 
preferred to both automatic machines and 
bottled drinks. 

Regarding the use of cat hops as an aid 
again 
tends to dis- 


tion, in 


over counter cup. is 


refreshment 
While 
count their value, another has found them 
| worthwhile. One. of the latter is Mr. 

Thalhimer, who specifies, that 

“vou must have a good man who is willing 
and work, the 
around the field. His sales will depend upon 
his personality and energy in getting to the 


|} to yrosses, opinion is 


| divided. one operator 


however, 


to go out pushing cart 


cars in remote places and his desire to make 

as much money as possible on a percentage 
. ” 

of sales basis as his salary. 

Now a new drive-in season is almost at 


| hand, and operators will once more be 
| experimenting and seeking new ways to 


New TOA Concessions 
Committee Selected 


A committee of 21 theatre executives 
has been selected for the 1953 Conces- 
sions Committee of the Theatre Owners 
of America by Leon J. Levenson, com- 
mittee chairman and head of the con- 
cessions department for American The- 
atres Corporation, Boston. Named to 
head the group by Alfred Starr, presi- 
dent of TOA, Mr. Levenson has been 
associated with the candy industry since 
1937, when he organized Standard 
Candies, Inc. 

The aims of the committee, as recently 
announced by Mr. Levenson in a letter 
to members, include its serving in an 
advisory capacity to TOA members; con- 
ducting the exchange of refreshment 
merchandising ideas, and serving as a 
contact group for the manufacturers of 
candy, beverages and equipment, etc., 
in the study of mutual problems. 

At various intervals the committee will 
meet to discuss its findings, and the first 
such gathering will probably be in June, 
Mr. Levenson said. Representatives of 
the candy, popcorn, beverage and equip- 
ment industries will be invited to join the 
theatre executives. 

Members of the Concession Commit- 
tee are as follows: Abe Bloom, Balaban 


& Katz Corporation, Chicago; Harry 
Botwick, Florida State Theatres, Inc., 
Jacksonville; Harold Combs, R. Lewis 


Barton Theatres, Oklahoma City; Charles 
Duncan, Alhambra Theatres, Decatur, IIl.: 
Ray Elkins, Rowley United Theatres, Inc., 
Dallas; J. J. Fitzgibbons, Jr., Theatre 
Confections, Ltd., Toronto; Marie Frye, 
Central States Theatres, Des Moines; 
Herbert Hahn, United Paramount The- 
atres, Inc., New York; James G. Hoover, 
Martin Theatres, Columbus, Ga.; Joe 
Keifer, Malco Theatres, Inc., Memphis; 
Andrew Krappman, National Theatres 
Amusement Company, Inc., Los Angeles; 
Nathaniel Lapkin, Fabian Theatres, New 
York; George Larison, Skouras Theatres 
Corporation, New York; James Loeb, 
Walter Reade Theatres, Inc., New York; 
Clifford Lorbeck, Fox-Wisconsin Amuse- 
ment Corporation, Milwaukee; Edward 
Metzger, Kerasotes Theatres, Springfield, | 
Ill; Van Myers, Wometco Theatres, 
Miami; Harold Newman, Century The- 
atres, New York; Manning Stern, Bijou 
Amusement Company, Nashville, Tenn.; 
Morton Thalhimer, Jr., Neighborhood 
Theatres, Inc., Richmond, Va.; and Ken- 
dall Way, Interstate Circuit, Inc., Dallas. 


A 


year— 


refreshment operations. 
the 
ot 


Levenson. 


improve. thei 
word of 
tempered 
been expressed by Mr. 

“As the 
ever in the history of the open air theatre, 
both f 
of patrons and the number of theatres in 
operation throughout the nation,” he said, 
its place as a 


optimism about new 


with a word caution—has 


1953 season augurs to be greatest 
from the point of view of the number 


“the concession stand takes 
(Continued on page 25) 
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ARMOUR AND COMPANY’S 
12 NEW INTERMISSION SHORTS 


Boost Concession Take 


Use these 1l-minute color films— 


with musical backgrounds 
by Bing Crosby’s Starlighters—free! 


Think what an increase of 5 to 33430 in your concession 
business would mean in dollars and cents! Concession own 
ers and Drive-in operators from all parts of the country have 
reported increases of 5% and more after using these new 
Armour intermission shorts ! 


Mr. C. E. Cook of the Dude Ranch Drive-In, Maryville, 
Missouri, says, “I started showing Armour intermission 
shorts last June 9th, and on the first night of the showing 
my hot dog business increased 25%. For the entire season 
my total concession stand business picked up around 33144 % 
over the previous year! I give full credit to the Armour 
intermission shorts.” 


Mr. Wendell R. Peck, manager of 166 Drive-In, Arkansas 
City, Kansas, says, “I am fully sold on Armour’s intermission 
shorts. Actual sales before and after using these films show 
an increase of nine cents per admission ticket sold. [ would 
certainly recommend the use of these films to any Drive-In 
Manager, and Gentlemen, have plenty of Armour = Star 
Franks on hand!” 


Remember, these films are loaned to you by Armour and 
Company—free of any rental charge. All you pay is the re 
turn postage! Clip the coupon below right now. Fill it out 
and mail it today. Armour and Company will send you an 
illustrated folder with complete information on these 12 new 
intermission shorts. 


MAIL TODAY! 


Armour and Company 
Fresh & Smoked Sausage Dept., Union Stock Yards, 
Chicago 9, Illinois 


Please send me your folder with complete information 
on Armour and Company's new intermission shorts. 


Name 


Theater Address 


State 
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Refreshment Service , 
ith Two Stations 


Twe seperate stations, edjecent to each other (see above), are used for refreshment 
service eat the Villege drive-in. Equipment .is. virtually the same (except for sizes) at 
each station and includes one large and one small frankfurter steamer (Cinesnex); 
two “Frigidbers” (Cinesnax}; two double-heed beverage dispensers (Selmix); 
popeorn warmer end @ large model popcorn fountain (Cinesnax}. The refreshment 
building can be entered from the field (see below) through doors both on the front 
and the left side. 


at George Manns 
Village drive-in, 
Santa Rosa, Calif. 


N PLANNING their new 
750-car drive-in, the Village, at Santa Rosa, 
Calit., George Mann Theatres’ executives 
decided to adopt a two-station system for 
their refreshment service. The snack bar 
section is housed in a large service building 
at the rear of the field which also contains 
rest rooms, storage rooms, dressing rooms, 
and administrative offices on the ground 
floor and the projection room on the second 
floor. A description and photographs of the 
drive-in’s general layout appears on page 10. 

Entrance into the refreshment. section 
can be made by patrons from both the front 
and left sides of the building. The main 
tront entrance, consisting of two double 
doors, also leads directly to the rest rooms. 

The refreshment room itself is L-shaped 
and covers an overall area of 41x28 feet. 
The floor is green asphalt tile, and the main 
ceiling is natural finish pine. 
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Retreshment service is provided at two 
separate stations, each adjacent to the other 
and each 18% feet long and 30 inches wide. 
Height of the counters is 38 inches, which 
is about four inches less than usual. This 


size was selected to make it easier to accom- 4 “A } 
modate children, and it has since been | 

found to improve conditions generally for 

the attendants. The counter facing is) 


natural color pine novoply. (Novoply is 
made of compressed wood chips which | : ALL STAR CAST 


leaves a natural finish of the wood used. It 
requires no upkeep except washing.) The Two New Attractions— 
top of the counter is covered with green Three All-time Favorites! 
marbleized linoleum to match the flooring. 
The backbar wall is combed plywood, 
deep green in color, which returns into an 
egg crate overhang in chartreuse. The main 
side walls are novoply in a redwood finish. 
Signs on the backbar walls listing the mer- | 


chandise sold and the prices are done in 
script made from 14-inch plywood. Behind | 
each letter is a '4-inch block holding it | 
away from the wall and giving a shadow | 
effect when the lights are on. From time 


Brand new 10¢ items! Double- 
your-money profit! Plenty of 
value and eye appeal! Order 
them out now. Packed 100 bags 
per shipping case. 


to time counter signs are used to promote — 
some special items. 
Off the refreshment area and accessible | 
to it by a door of birch wood behind the 
counter and two sliding panels, one at each | 
station, is a utility and preparation room. 
All storage facilities are kept here. 
Refreshment equipment at the counters 
includes one large and one small frank- 
furter steamer made by Cinesnax; two 
“Frigidbars,” also Cinesnax; two Selmix 
two-head drink dispensers; a popcorn 
warmer by Cinesnax and a large model 
popcorn fountain. ‘Two twin three-gallon 
coffee urns are placed against the wall, one Famous Nestlé’s Crunch, 


on each side. When business is slack, one | Pe ey es 
10¢ sizes, packed 100 
count and 24 count. 


side of the refreshment counter can easily 


be shut off. 


EXPERIENCE PAYS OFF 


(Continued from Page 22) 


See your Nestlé representative or write for more details 


THE NESTLE COMPANY, INC., 2 WILLIAM STREET, WHITE PLAINS, N. Y. 


very important part in the function of the 
drive-in.” 
“But we must be careful not to create 
a Frankenstein. As a large part of our | O i, I; 
patronage is family trade, with children | a ne way To heep posted— @ a coupon Clipper 
equaling the number of adults and some- | 
times outnumbering them, we must be sure | 
to keep the drive-in theatre in the bracket | 


of the lower-priced form of entertainment. | “WST Automatic POPCORN Boxes 


If the economy-minded father who pays the Automatic Butter Corn Boxes 


household bills finds that when he brings 

his family—and often the children of neigh- SQUEEZE ATIRACTIVE 
bors—to the theatre, the amount he spends Saves Time —Won't Leak 
for one evening is excessive because he is AND © Carry Out Trays © Cups 


forced to buy gadgets and products other ® Popcorn ® Seasoning 
than food, he is apt to be discouraged the 


next time. He might discover that it would FILL hd Dore Popcorn Company 
be cheaper to hire a baby sitter and leave * 5913 W. North Avenue, Chicago 34, Ill. 


the children at home.” 
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tify each drink with quality. Order in 
practical quantities “at cost.” Sa 


CANADA DRY’S 9 QUALITY SYRUPS 
All the flavors you need for profitable 
rotation—all from a single source. 


ADA DRY JUGS & CARTONS 
New and clean with every order. Pro- 
‘purity. 
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Raymond 2183 
Berkeley, Calif...... Bob Utterbeck 
Landscape 5-8475 
Boston, Mass. ....... Marty Karlin 
Garrison 7-3700 
Buffalo, N. Y...... Bill Rohrbacker 
Garfield 6800 
rite | | Lyle Wohlfiel 
Mansfield 6-4106 
Cleveland, Ohio..... “Doc” Kilmer 
Express 1-8800 
Dallas, Texas..... Sheldon Harris 
Justine 6138 
Detroit, Mich....... Frank Johnson 
Townsend 8-5007 
Greensboro, N. C....Sam Patterson 
Greensboro 3-4417 
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Indianapolis, Ind..... 


CANADA DRY SERVICE 


vinci efficent delivery is assured wit! 


24 hours bby Canada Dry’s large 


ORDER TODAY! Call the Canada Dry Representative nearest you 


Hartford, Conn.......... Jim Condon 


Hartford 46-1691 


Hadson, N. Y. «.... Ray Veldin 


Hudson 8-1581 
.Elza Cremeans 
Talbot 1584-81 


anes: City, Ray Love 


Norclay 4335 


Long Island, N. Y...<.. John Scibetta 


Virginia 7-3730 


Los Angeles, Calif...... Bob Halstead 


Logan 3376 


Louisville, Ky......... ...- Bill Gray 


Wabash 4392 


Minneapolis, Minn........ Charlie Fox 


DuPont 7361 


Mount Vernon, N. Y.. Harold Meagher 


Fordham 7-4030 


New York, N. Y...... Jack Convery 
Columbus 5-3600 
Orange, New Jersey. .Carl Oxholm 
Orange 2-9300 


Philadelphia, Pa... ..“ Hap” Posner 
Jefferson 3-1500 
Pittsburgh, Pa. .....Paul Immekus 


Cedar 1-4343 
Portland, Ore. Carl D. Kicher 
Blackstone 12151 
Rochester, N. Y. Walter Baird 
Glenwood 7998 
San Diego, Calif.. Leiand Corporan 
Woodcrest 3103 
Seattle, Wash........ Monte Bass 
Prospect 6590 
Washington, D. C.. Bill Sandilands 
Shepherd 2030 
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Patrons Having Small Coins 
Spend More at the Snack Bar 


It theatre patrons are going to make purchases at the refreshment stand, they 
need plenty of loose change for the transactions. A good way to insure that 
they have it, according to John Parsons, western division manager for Telenews 
Theatres, Inc., of New York, is by providing them with it at the box-office when 


they purchase their tickets. 

This theory, which is practiced at Telenews theatres in San Francisco and 
Oakland, Calif., is predicated on the idea that while patrons are willing to 
part with nickels and dimes, they will tuck bills, quarters, and half-dollars back 
into the change purse right away. So Telenews' cashiers are instructed to give 
patrons plenty of small coins whenever practicable in making change for the 


50¢ admission price. It all works out fine, says Mr. Parsons, with a goodly share 


of the coins making their way to the snack bar. 

To this practice of boosting refreshment stand sales, Telenews also has added 
uch basic necessities as a prominent location, a large variety of fresh product 
in open display, and courteous and efficient service. At both the California 
theatres the importance of location is well illustrated by the placement of the 
tand in the lobby between the auditorium and the main entrance doors. (See 
photograph of the San Francisco house above.) The merchandise itself, amount- 
ing to about $400 worth, is neatly and attractively displayed on the open 
counter for easy access. And stand employes are expected to keep friendly 
and alert, making the customers feel welcome. 

To insure that its tested and proven means of stimulating refreshment sales 
are adhered to, Telenew employs professional inspectors who make a survey 
of the general operation from time to time. In their reports they grade 
attendants on their responses to the ‘patrons,’ whether or not they suggest 
ther merchandise and their general conduct at the stand. Product is also 
hecked as to whether it is fresh and neatly displayed. 

Such inspections are not made in the spirit of a ‘'gestapo,’’ Mr. Parsons points 
out, but rather as a morale booster. Most employes, he finds, are eager to 
discover how well they are rated, and the reports are conspicuously posted in 
the dressing rooms for their benefit. 

Another method of improving refreshment sales successfully employed at 
Telenews is special decoration of the stand during holiday periods. Trailers, 
however, are dispensed with, since the theatres’ programs run only one hour 
and there are no intermissions. The refreshment stand with its prominent location 
and easily accessible product is felt to speak for itself. 


Popcorn Production 
Shows 23% Jump 


POPCORN production for 
1982 was 23% higher than 1951, accord- 
ing to a report on the 11 commercial pop- 
corn-growing states compiled by the U. S. 
Department of Agriculture. Last year’s 
total was 253 million pounds, which is also 
18°) higher than the ten-year average of 
214 million pounds. 

Production by states during 1952 varied 
considerably with increases reported in all 
those in the main Corn Belt areas but de- 
creases shown in other states, including 
Kentucky, Texas and Oklahoma. Due to 
the summer drought, production in the lat- 
ter state was more than 50° below 1951, 

Leading all other states was Indiana 
with 52 million pounds, replacing Illinois, 
which slipped to second place with a crop 
of 4714 million pounds. lowa produced 
38'4 million pounds, compared with 22% 
million in 1951. Yields in other Corn 
Belt states were generally above 1951 ex- 
cept in Illinois, where they were reduced 
by the summer drought in the southern 
areas of the state. 

A total of 183,000 acres of popcorn was 
planted by growers in 1952 or nearly a 
fifth more than the 154,000 in 1951. 
Abandonment of planted acreage was rela- 
tively low during 1952, amounting to only 
8.8% compared with 12.1% in 1951. The 
quality of the popcorn was unusually good 
in most areas of the Corn Belt States; how- 
ever dry weather made it poor in the south- 
ern producing areas. 

Harvesting of the year’s crop was nearly 
90° finished by November 1, 1952, with 
about two-thirds of the 1951 crop being 
in on the same date. Yellow varieties of 
popcorn totaled about 79° of the 1952 
production with white varieties being about 
21%. In 1951 about 82° was yellow and 
white. 


PLUG FOR THE THEATRE 


While the Theatre Concession Company's delivery 
trucks go about their business of servicing theatres 
in Chicago, they also seek to promote theatre 
attendance through signs on both sides of the 
trucks, as shown above, with copy reading, ‘Relax 
at a movie theatre today." 
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BILLBOARDS! 
olor, appetite-teasing 24-sheet posters 
new showing in more than 300 cities all over 


America! It's the biggest outdoor show in the 
candy business! And it really sells for you! 


ond dey ere then 156 


gically located stations across the ccuntry, 
Peter Paul newscasts and spot announcements 
sell Mounds end Almond Joy to millions! 


TELEVISION! 


Selected spot announcements and program 
in the major cantly markets ! 


BETTER THEATRES SECTION 


TESTED “TIE-INS”—THE 
BIG STARS IN YOUR STORE! 


Peter Paul’s pre-tested merchandising 


stands, window streamers, shelf talkers and billboard re-~ 


. productions—help you build dispiays like these that 


tie you in for extra profits af the point of sale! Bi 
your focal Peter ntative or write direct 


Greater Dollar Volume and Profit, Feature 


PETER PAUL 


Home-Kitchen-fresh Candies 
PRTER PAUL INC., MAUGATUCK, CONNECTICUT 
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pacarb 


THE CHOICE OF 
BETTER THEATRES EVERYWHERE 


-.-the high speed cup 
machine designed for short- 
rush demands 


THEATRE-DESIGNED JUMBO CAPACITY 
. the modern way to take care of 
customer demand during intermission 
rushes easily, speedily ...no lost sales 
due to siighted patrons. 
EYE APPEAL... Cool, modern exterior 
blends with your lobby. 
INCREASED VOLUME & HIGHER PROFITS 
. through Spacarb 4-flavor selec- 
tivity. Patrons love to use Mix-A- 
l@ Drink for new flavor thrills. Save on 
overtime to attendant, too. 


Let the Spacarb Operator in your locality tell 
you more or send today for further details. 


Write for FREE BOOKLET 


Manutacturer and Operato, 
Stamford, Conn. 


SPACARB, INC. 


375 Fairfield Avenue, Stamford, Conn. 


free booklet 

operator cali on me. 
to have your 5 

Sond full details of national financing pion. 
NAME 
THEATRE 
ADDRESS 


City & STATE 


ated 


News and Comment about ; 
Merchandise Sold in the Thectre 


Horst Roder Named 
To Dad's Sales Staff 


HORST W. RODER has been 
named assistant sales manager of the Bot- 
tling Division of Dad’s Root Beer Com- 


| pany, Chicago. Mr. 


Roder associ- 
with Canada 
Dry Ginger Ale, 
Inc., New York, for 


the past 16 years, 


was 


| starting as a special- 


ty salesman and ris- 

ing to the position 

of division manager 

of the Maywood 

Division. pre- 

vious experience in 
training sales organizations and developing 
markets will be put at the disposal of Dad’s 
bottlers throughout the country, according 
to the company. 


Candy Sales Show Drop 


_in Poundage and Dollars 


MANUFACTURERS’ candy 


sales dropped 10°¢ in poundage sold, and 


in dollar value, during 
1952, as compared with the same month in 
1951, according to a preliminary report on 
the period issued by the Bureau of Census, 
U. S. Department of Commerce. ‘This 
drop was true of all categories except that 


November 


of package goods selling for $1 or more a 
pound, which increased 4% in dollar value 
during the month. 

The 
poundage was made by package goods re 
tailing for jess than 50c a pound, which 
showed a 15% drop. The 5c and 10¢ spe- 
cialties slumped 12°, and bar goods and 
packages retailing at 50c to 99c¢ a pound 
fell off 10°. 

In dollar value the greatest decline was 
9°), and it was shared equally by three 
separate categories—packages goods retail- 
ing from 50c to 99c a pound; the less-than- 


greatest. decline from 1952. in 


50c-a-pound class; and the bar goods 
‘group. Bulk and penny goods showed the 
smallest drop in dollar value with 3%. 


Soft Ice Cream Unit 
Having Two Freezers 


A NEW 
freezer, consisting of two complete freezers 
within one stand, has been added to its line 
of frozen dairy dessert units by the Freez- 
King Corporation, Chicago. 

Called ““Model 950,” the self-contained 
unit has two compressors, each operating 
independently of the other. If desired, a 
different flavor may be prepared in each 
freezer. A capacity of seven gallons of re- 
frigerated mix may be stored in the stand. 
Its dimensions are 36 inches wide, 24 inches 
deep, and 65 inches high. 


SOFT ice cream 


Like all the company’s models, the new 
unit includes an automatic feed, which, as 
one serving is made, injects a similar quan- 
‘seeing eye” 


‘ 


tity into the freezer; also a 
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HEATED 75 HOURS AT 380°F 


MANLEY’'S 
| POPCOBETTER 


hea difference Here are = results of ~~ con- 
other tinveus 75 hour heat test recently con- 
SETTER ducted by the Miner Laboratories, 


Here's proof that Manley’s POPCOBETTER is the best r 
popcorn seasoning. Look at the results of this impartial, on Gum Deposit on Continuous Heating 
scientific test. ; of Oils for 75 Hours at 380° F 

All three other brands tested left more gum deposit than 85 Gram Sample Per Cent 
Manley’s seasoning. Miner Laboratories report: “POPCO- 
BETTER left a gum deposit of less than one per cent! The ata dad 0.0eP 
other brands showed deposits 3 to 12 times more!” Brend A 2.2 2.5 

What does this mean to you? Manley’s seasoning makes 
your popcorn pop better, taste better, sell faster! Manley’s Srond ¢ 9.3 10.9 
super-refined popcorn seasoning is specially processed from corm | 

pure cocoanut oil... so different from 


ordinary seasonings made from animal, 
vegetable or other such oils that turn 
rancid and break down under high heat 
into gummy resins which blacken your 
kettle .. . impart unpleasant odor and 
taste to your popcorn. 

Remember .. . it’s best, so depend on 
the best — Manley’s POPCOBETTER, THE BIGGEST NAME IN POPCORN 

THROUGHOUT THE WORLD 

the quality seasoning for better popcorn, 
faster sales, bigger profits 


Nobody Outpops Manley 


Manley Popcorn Machines Plus Manley Supplies 
Mean Bigger Profits for you... 


For the biggest possible popcorn 
profits, Manley supplies everything 
you need—large volume popcorn 
machines .. . rich, big-kernel pop- 
corn . . . quick dissolving salt 
candy-stripe bags and boxes. Just 
one source for quality equipment 
and supplies. dependable service! 
That's Manley! 


Manley, Inc. MPH-253, 
1920 Wyandotte St., Kansas City 8, Mo. 


() Please have a Manley representative bring more 
information on Popcobetter and complete Manley 
service. 

(.) Please send me your FREE booklet, “How to Make 
Big Profits from Popcorn.” 


Name___ 

Address___ 
Zone State 
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Helps You Make Bigger Popcorn Profits! 
; 


dial, wWhien indicates when the product is 


at the proper serving consistency and when 


the freezer is underloaded overloaded ; 
and a continuous freezer, the parts of which 
are easily removed for cleaning. 


The 


dairy metal and 


entirely of heavy 
There ts 


a back feed that feeds the mix in the front 


beater is made 


is gearless. also 


end by means of a conveyor screw and 


transfers it to the rear of the freezer com 
The frozen product is thus al 


front of the 


partment. 


wavs in the freezer ready to 
serve, making it possible to clean the freezer 
front. 


All mix feeding parts are in front within 


from the 
easy reach. “The draw-off gate is available 
‘The 


cabinet front is stainless steel and castings 


in either spigot or knife-type action. 


are nickel-silver throughout. 


Candy Profits Decline 
To Mid-Thirties Level 


A DECLINE in candy manu 
net profits on net which 
started in 1947, has brought them down to 
a level prevalent in the mid-thirties, accord- 


facturers’ sales, 


ing to an analysis of the confectionery field 
for the years 1932 to 1951 made by Roy 
A. Foulke of Dun & Bradstreet, Inc., New 
York, as reported by Candy Industry. 
Losses were reported on net profits on 
sales for 1932-33, but after that per 
in 1946, 
The de- 
when the 
3.83%. In 


was reached. 


net 
centages rose to a peak of 7.88% 
except for a dip during 1937-38. 
was at 1949, 
figure broke from 6.4% to 
1951, a low of 2.11% 

Net profits on net sales for the five-year 
1937-41 2.01%, 


cline its worse in 


period from averaged an 


CONFER ON NEW POPPER 


Plans for promoting the new Cretors’ drive-in 
medel popcorn machine (BETTER THEATRES for 
December, 1952) recently brought C. J. Cretors, 
head of C. Cretors & Company, popcorn machine 
manufacturers, to the national sales offices in Nash- 
ville, Tenn. He is shown (left) with H. E. Chrisman 
of the Cretors' Corporation, national sales organi- 
zation. 


five-year 
1.12% 


improvement over the previous 
1932-36, which 


according to the report. 


period, averayed 


Institute Offers Aid 
To Boost Popcorn Sales 


\ FREE POPCORN sample 
campaign currently being conducted by Fox 
Midwest Commonwealth 
‘Theatres, both of Kansas City, Mo., is 
being studied by the Institute, 
Chicayo, as part of its plan tor promoting 
theatres. The Institute 


‘Theatres and 
Popcorn 


popcorn. sales in 


CONNOLLY 
AUTOMATIC 


in size — looks 
worth more — and 
YOU GET MORE 
FOR IT! 


Amusement Parks... F 
@ ROLL-A-GRILL 
NO SMOKE stops traffic with its 
rotary motion—sells 
NO ODORS franks because it 
makes ‘em look so @ Saves time and 
appetizing af — NO AT- 
@ SELF-BAST NEEDED to watch 
Needed — Just ING ROLL-A.- or turn franks—no 
SEALS IN scraping of 
PLUG IN ! JUICES, retains and it’s F 
frankfurter expands PER HOUR! 
Consult your local dealer 


fascinating stow 
No tnstallation NDANT 
natural flavor . grills 500 FRANKS 


MANUFACTURER 
457 WEST 40th STREET, N. Y. 18, N. Y. 


Phone: CH 4.5000 able Address: JAYCONLEY 


MAKES ’EM FASTER—MAKES ’EM BETTER! 


boosts Your ANKEIIRTER 


SALES—AND PROFITS! 


Now used in thousands of Drive-in Theatres . . . 
Service Counters. 


or use handy coupon for further information. 


J. J. CONNOLLY, 
457 West 40th St., 


INC. 


a. ¥. ¥ Dept. BT 


Please send me literature on complete line of Con- 
nolly Automatic Roll-A-Grills 
NAME 
ADDRESS 
CITY 


laid blueprints tor similar campaigns in 
other theatres during its annual meeting in 
Chicago last month. 

Suggestions from theatre owners as to 
other ways the Institute can help them to 
sell more popcorn are welcome, according 
to the Institute’s Clark 
Rhoden. He urged that theatre operators 
send such ideas to the Popcorn Institute at 
332 South Michigan Avenue, Chicago 4. 


acting chairman, 


Ice Cube Maker of 
350 Pounds Capacity 


A NEWLY redesigned ice 
having a production capacity 
has been 


maker, 

of 350 pounds of ice cubes daily, 

marketed by the 

Ajax Corporation 

of America, Evans- 

ville, Ind. 
Called the 

tric Iceman,’ 

unit freezes 

cubes in’ individual 


cube 


“Elec- 
the 
ice 


compartments de - 
signed to provide 
identical in 
and 
‘The cubes 
drop into a_heav- 
ily insulated, waist- 
high storage bin for easy access. 

The machine has a blue-grey Hammer- 
loid finish. 


cubes 
size, shape 


clearness. 


It requires less than one square 
Water wasted by the 
unit will be less than ten gallons during a 
24-hour according to the com- 
pany. 


yard of floor space. 


operation, 


New Garbage Disposal 
And Dishwashing Unit 


A NEW sanitary garbage 
disposal and dishwashing unit, especially 
designed for use at fountain-luncheonettes 
with a seating capacity of 20 or less if food 
service is heavy, has been announced by the 
Bastian-Blessing Company, Chicago. 

Called Model No. 1566, the unit is six 
feet long and constructed of stainless steel. 
It is equipped with an automatic electric 
Hobart UM dishwasher and a divider for 
the corrugated drainboard to separate bas- 
kets of cleaned and soiled dishes. A center 
shelf section holds 19x19 inches dish baskets 
used in the dishwasher. 

On the right of the unit facilities 
provided for preparatory clean up of the 
before stacking them in the dish- 
washer baskets. “These include a rear corru- 
gated drainboard, a refuse chute and a sink 
12xl4x10 inches deep, equipped with a 
Moen faucet. 

Below the sink is a garbage pulverator 
ot all solid 


are 


dishes 


which grinds up and disposes 
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Let STAR show you how to make 
these valuable minutes pay off! 


If you own or manage a drive-in theatre, you are really in 
the restaurant business and vitally concerned with the suc- 
cess of your food serving operation. For the past 25 years, 
Star has been a leader in the food serving field with quality 
equipment designed to prepare good food in a hurry, Star will 
be glad to send you blue printe ‘d suggestions to speed up your 
concession operation and give you the best possible volume. 


WRITE US TODAY, GIVING FULL PARTICULARS. 


fee 
STEAMRO, SR... 
Low cost, com- 
ie pact counter 
| unit... steams 


up to 400 hot 
& yy dogs and warms 
f 300 buns. 
POPCORN MERCHANDISER . . Combination 
popper and warmer... large capacity STEAMRO, JR... . At lowest price in 
popping unit and plenty of storage history... steams 150 hot dogs and 
room for ready-popped corn. warms 40 buns. 


SANDWICH KING... Complete sand. MGDEL No. 5 COUNTER FRYER 
wich unit... combines griddles, STAR GRIDULES... Compact, large _.. Fastest heating, most 
steamer, warming compartment capacity units... designed for modern fryer on the mar- 
and worktable. speed and efficiency. ket...moderately priced. 
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Star 
Manufacturing 
Company 

St. Louis 20, Missouri 


Division of Hercules 
Steel Products 


Corporation 
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foods. ‘The water supply, which washes 
the garbage into the sewer, turns on auto- 
matically. Straws and paper goods, which 
are put through the garbage chute rather 
than through the pulverator, are delivered 
into a large garbage can beneath the chute. 


Popcorn Group Meets 
On Unification Plan 


DEFINITE PROGRESS in 
drawing up plans for an overall popcorn in- 
dustry association has been reported by 
Martin B. Coopersmith, head of a special 
Planning and Organizing Committee for 
the industry which met in Chicago last 
month. ‘The purpose ot the proposed asso 
ciation will be to unify all segments of the 
popcorn industry under an equal voting 
and representation plan, with a program 
aimed at reaching a billion dollars in retail 
sales. 

No formal report has as yet been re 
leased by the committee, which explained 
that this was the first of a series of meetings 
called to consider recommendations for for 
mulating the basis of such a_— unified 
group. However, Mr. Coopersmith said 
that “members of the committee, repre- 
senting every segment of the popcorn indus- 
try, pinpointed their individual group needs 
and offered constructive suggestions for the 
creation of an overall association.” 

It was pointed out that the work of this 
special committee is not intended to preju- 
dice the interest of such existing associa- 
tions as the National Association of Pop- 


ONE STOP SERVICE 


STAR AND CRETORS EQUIPMENT 
FLOSS MACHINES WAFFLE MOLDS 
KIDDIE RIDES BOXES —BAGS 
COLORING POPCORN SUPPLIES 

ICE SHAVING EQUIPMENT 
FOOD STAND EQUIPMENT 


Write for Catalog 


CONCESSION SUPPLY CO. 


3916 SECOR RD., TOLEDO 13, OHIO 


corn Manufacturers and the Popcorn Proc- 
essors Association. The latter will continue 
to function regularly in accordance with 
their constitutions and bylaws until such 
time as their memberships vote otherwise. 


Venders for Napkins, 
Bobby Pins and Combs 


VENDING MACHINES for 
dispensing combs and bobby pins manufac- 
tured by White’s Comb Vendor, Inc., El- 
vin, IL., have been found to do especially 
well in the restrooms of 
theatres with good teen- 
age patronage and in 
large industrial areas. The 


comb venders, for men’s 
rooms, have a capacity of 
200 combs. These units 
are 30 inches long, 4+!4 
inches wide, inches 
thick. ‘he combs are 414 
inches long; 114 inches 
wide, and '@ inch thick. 
Display lettering on the 
machine is green against 


wazent 


a gray background. 

The bobby pin vender 
dispenses 18 pins in one 
package and has a capac- 
ity of 80 packages. The 
dispenser is 27 inches 
long, 31% inches wide, 
and 4 inches thick. A nap- 
kin vender is also available, with a capacity 


of 32 sanitary napkins. 
ach machine has an automatic coin re- 


turn. 


SWEETS COMPANY EXECUTIVE 


Sam EF. Rich has been elected vice-presi- 
dent of the Sweets Company of America, 
Inc., Hoboken, N. J., manufacturers ot 
‘Tootsie Rolls and ‘Vootsie Candies. 


New Drink Mixer and 
Malted Milk Dispenser 


A FOUNTAIN drink mixer 
equipped to prepare five drinks at the same 
time has been marketed by the Prince 
Castle Sales Division, Ine., Chicago. 
Called the “Multimixer,” the unit has five 
spindles which operate individually and 
only when a drink is in place. ‘The spin- 
dles and exterior are of satin-finish stain- 
less steel. A drip tray beneath is also of 
stainless steel, and the base is hexagon. 

The unit is powered by a '4-h.p. motor 
operating on 60 cycles a. c. It has an over- 
all height of 19 inches, width of 14 inches; 
depth front to back of 12 inches. Colors 
available are ivory, black, green or crimson, 

A new malted milk dispenser which can 


NEW DESIGN FOR DIXIE CUPS 


A new design, called “Ice Crystal,” for its 53%4-, 
7-, and 8'/,-ounce cone-shaped ‘'Dixies'’ has been 
announced by the Dixie Cup Company, Easton, Pa. 
The design was especially developed for serving 
"Snow Cones" (flavored crushed ice). The new 
design is available at no increase in price, the 
company reports. 


be attached to the top of the mixer has also 
been announced by the company. It comes 
equipped with three measuring discs to dis- 
pense the powder in '-, '4-, or 3¢-ounce. 
The glass jar holds 6 pounds of powder, 
and the dispenser chamber is stainless steel. 


In refilling, the glass jar is simply un- 
screwed and the chamber filled and_re- 
placed. Overall height of the mixer with 
the dispenser mounted is 281% inches. 

A three-spindle model mixer, with the 
same design as the other except that its 
finish is hammertone, is also available. It 


comes in the same colors. 
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WRIGLEYS 


% DOUBLEMINT 


CHEWING GUM 
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Spearmint Doublemint and Juicy Fruit 
Wrigleys Spearmint Doublemint and Juicy 
An52 


A Practical Approach to Drive-in Landscaping 


[CONTINUED FROM PAGE 16] 


plants, shrubs and trees of rapid growth. 


Trees about the fringes of the property, 
shrubs along the main entrance and exit 
drives, and flowering plants and bushes 
about the box-office and the main building 
should look of a 
new operation. Shrubs generally are hardy. 


With the back the 


periodically their 


soon remove the barren 


exception of cutting 


tops because rapid 
vrowth, flowering shrubs need little or no 
attention, 

In their planting, preferably in the fall 
they must be spaced to allow 
of food 


apart for the 


and spring, 


each to yet its amount 


proper 
about a minimum of 6 feet 
sizes medium to large. Many of them pro 
duce colorful blossoms or decorative leaves, 
which indeed can be considered accessories 
of showmanship that can be brought into 
play in our particular business. Evergreen 
shrubs belong in the landscaping program 
because of their beauty in late Fall months 
after the blossoms of deciduous shrubs have 


disappeared. 
FLOWER BEDS 


Among the most beautiful things in 


nature is a flower. From the savage to 


the most civilized human being, flowers are 


ever enjoyed. Because of this, an owner 
could build the most attractive drive-in in 
the world and without giving its grounds 
accents of flowers, many patrons would 
sense something lacking. 

A floral garden is best suited to the most 
conspicuous parts of a drive-in, such as 
front of the 
about the box-office. 
Select those which have yay and eye-filling 


blossoms. Make every effort to get as much 


near the attraction sign, in 


main building and 


color in your display as possible. Gladtoli 
the attraction 


the box-office, and a bed of chrysanthemums 


about sign, petunias about 
in front of the projection booth at the main 
building is a good base from which to begin 
vour flower bed program. 

‘To avoid unnecessary high costs, and to 
realize color at all times of the growing 
season, stick to the common garden flowers 
in your area. Whether to plant perennials 
or annuals a nurseryman can advise you. 
Among others that can be of great assist 
ance is a Garden Club. ‘Vhere are numer 
ous local groups, plus state and national 
organizations, 

You will find 


thusiastic in co-operating with you to plan 


these yroups most en- 


an attractive Mower garden in arrangement, 


color scheme and flowering season of the 


species. The planting of flowers should be 
arranged so that the colors do not clash. 
The flowering season of each plant should 
be noted with planting so there will be 
Howers blooming throughout the season. 
A most popular type of flower bed, and 
to install, is the “old fashioned 
Nothing is planted in a formal 


easiest 
garden.” 
common. va- 
holly hocks, 

Williams, 


pansies, 


manner. Some of the most 
rieties in such a garden are 
larkspurs, snapdragons, sweet 
Canterbury bells, 
candytuft, forget-me-nots, 
lilies of the valley, and lilaes. With such 
it is install an flower 


varden in a drive-in without any “‘head- 


sweet peas, 


peonies, roses, 


easy to attractive 
aches.”’ 
A formal garden is arranged in a geo- 
pattern) with pre- 
Flower beds in most city parks are 


metrical considerable 
cision. 
typical examples. “Vhey require continuous 
care for the plants to have a neat and 
regular form of growth. 

In the planting of a rock garden an- 
nuals less than six inches tall, perhaps with 
tiny shrubs, are recommended. There are 
drive-ins that may 
installation. 


lend themselves 


However, main- 


some 
to such an 
tenance must be taken into consideration. 

For water gardens there are not a great 


iN THE LAST THREE 
YEARS NEARLY 100 DRIVEINS 
HAVE INSTALLED MT MINIATURE TRAINS 


According to the reports from these Drive-In Theatres, 
MT. MINIATURE TRAINS HAVE CAUSED BOXOFFICE 


RECEIPTS TO INCREASE UP TO 33-1 


3% —CONFEC- 


TIONERY RECEIPTS UP TO 50%! They attract the 


family crowds who arrive earlier to enjoy the thrills 


of riding the MT Miniature Trains. 


@) can BE YOUR MOST IMPORTANT 
SOURCE FOR INCREASED REVENUE! 


@) MINIATURE TRAINS ARE MADE FOR YOUR LOCATION. 
ANY SIZE... any CAPACITY... any PRICE RANGE 


THE WORLD'S FINEST BY THE WORLD'S LARGEST EXCLUSIVE MANUFACTURER 


FR 33 Handsomely Illustrated Brochures, plus complete details on MT Installations For Drive-Ins. Write direct to: Dept. H 
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many suitable plants. The most effective, 
and those that can endure freezing, are the 
At the Garden Auto-Torium 
we have a natural pond fed by springs, 


water lilies. 


and the lilies grow profusely in pink, white, 
red and yellow. Upon advice from the 
New Jersey soil conservation department, 
we put six dozen catfish into the pond. 
They feed on insect larvae and protect the 
plants from disease. 

In many areas there are awards made by 
the Garden Club of the state to establish- 
ments making the appearance of — their 
property more attractive through the use 
of flowers, trees and shrubs. 


Cultivating the Carriage 
Trade—Drive-In Style 


(Continued from page 9) 
be successful unless they are properly ad- 
vertised. Advertising is the medium that 
brings the majority of patrons to a drive- 
in theatre; unlike the 
tional theatre, which primarily sells its 


however, conven- 
screen attraction, drive-in theatre advertis- 
ing must concentrate on the full evening's 
inexpensive entertainment it offers to the 
entire family, of which movies are only a 
part. ‘The ad campaign for the opening of 
a drive-in is a carefully planned program 
aimed at telling the public that here is a 
new way to see the movies. Its job is to 
get people to come to the drive-in for the 
first time, so they can see and experience 
drive-in entertainment for themselves. 

We have developed quite a unique car- 
toon campaign to sell the Drive-In Theatre 
Idea and the many extras in the pre-show 
The campaign is adaptable to 
The basic humor 


services. 
nearly every situation. 
of the drawings, plus use of borders which 
resemble the huge outdoor screen, unmis- 
takably peg the ad as those of a drive-in. 

Complementing the newspaper ads are 
pamphlets and programs which tissue 
every week at our theatre, in which all 
the extra activities are plugged just as hard 
as the individual shows. You may have 
the best of extra activities, but unless the 
people know about them, they—unlike 
‘’Topsy’’—don’t just grow. 

Newspapers and radio stations are gen- 
erally most co-operative in our situations. 
As is true in any undertaking, all such 
media will respond generously to a well- 
planned, sound campaign, particularly one 
which brings to an area a new entertain- 
ment and recreation center certain to be 
an asset to the community. 

And that’s really what today’s drive-in 
is—an entertainment and recreation center 
for the entire family and for the entire 
community, in which the pre-show activity 
is just as important as the movie program 
itself in building, developing and holding 
that audience. 
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Lifetime MIRACLE WHIRL, 
Model 302 (10') 


Safe ... Popular... Durable... 
Healthful . . . ideal for every play- 
ground! One to forty can play without super- 
vision. Over 4,000 in use. Operates by simple 
body-shifting motion. No exposed mechanism; 
round, smooth edges. Also 6 ft. size for 12 
youngsters or less. Write for FREE deserip- 
tive literature and prices. 


entire line of Mirac 
KIDDIE FAIRYLAND! 


rhe Miracle PONY 


playground! 


@ Drive-in Theatre Operators! 
RIDE is the 


Youngsters are always fascinated with any merry-go-round but 


pertect merry go-round for your 


they really enjoy one that’s “just the right size’ tor them. The 
Miracle PONY RIDE is 15’ in diameter, motor-driven and 
comes with either 8S or 16 ponies. No greasing or motor main- 
tenance required! Al! steel framework and platiorm require 

Colorful cast-iron ponies outlast wooden 


Make your 
main attraction the Miracle PONY R/DE! 


FREE: Just off the press! New. colorful 


le playground equipment 


Write: 


little or no upkeep. 


ponies by sears and always look more attractive 


literature describing the 
and the famous Miracle 


Pays off op Your box Offices 


q | 
KROEHLER Fash-Backe, THEATRE SEATS 


« ‘‘Push-Back’’ is a trade-mark owned and registered by the Kroehler Mfg. Co 


Naperville, 


YOU'LL SAVE TIME... 


and be able to detail your requirements, by writing advertisers direct, 


Many of them provide coupons specifying literature for your convenience. 


. . How 


| ever, if you prefer to use the service of the Theatre Supply Mart, you need only to 
indicate the items by reference number on the detachable postcard provided in the Mart 


insert on page 43. 


Wes trex 


FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
STUDIOS EVERYWHERE— 


No Matter What You Need ...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. ~ 


WESTiam 
conroaation 


he Ponies 
| & 2°) 
| 4 
é 
BOX 275+ GRINNELL, IOWA - PHONE 929 i 
| Research, Distribution and Service for the Motion Picture Industry s 
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method 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 


THI beginning 


YEARS 


shortly after the second world war and still 


very much with us, have been called a 
period of transition for the motion picture 
industry. These times are observed by many 
leaders of the business to be such as are 
likely to befall any industry when techno 
logic al, or economic, of social changes, de 
veloping gradually, as they almost always 
do, ultimately acquire an im 


pact compelling drastic read 


The Need for Trained Manpower 
At the Industry's Point-of-Sale 


vating the public intensively, and of apply 
ing detailed knowledge to housekeeping, 
maintenance and mechanical operation so 
that a maximum of physical attractiveness 
of the theatre be realized with a minimum 
of expense. 

Theatre management is the industry’s 
manpower at the point of sale. Few screen 
attractions per vear are strong enough to 


and-such. Where is it playing?” But this 
industry grew to billion-dollar proportions 
largely because people got in the habit of 
saving something like, “Let’s go to the 
movies. Wonder what's playing the 
Bijou.” On-the-spot management can figure 
mightily in the preservation of that attitude 
by the way it invites and deals with the 
public, and by the conditions of environ- 
performance it 


ment and 


provides. 


Such functioning takes a 


justment. ‘Phat has happened 
to the motion picture indus 
try before. This time it got 
smacked by changes all 


three categories, simultan 
eously, 

News of the trade ts pretty 
lively with revisions and 
plans and experiments look 
order of 


inv toward a new 


things in the industry. What 
that 


turns out to. be, 


will 


ItS success, 


evel 
supply the 
measure of And 
much of the industry's man 


Manpowel 


power lies in the area of thea 


TO BEGIN IN THIS DEPARTMENT 
WITH THE MARCH ISSUE— 


Managing the 


Motion Picture Theatre 


By CURTIS H. MEES 


of Wilby-Kincey Theatres, Atlanta, Ga. 


lot of know-how about a lot 
of different things. It takes 
“savvy about people; it 
takes a considerable amount 
of fairly 


concerning a variety of tech- 


exact knowledge 
niques ranging from cleaning 
methods to projection rou- 
tine, from staff organization 
to building maintenance 
not refreshment 


And 


activities here cited are but 


to mention 


stand operation. 


examples. 


Experience has been the 


tre managers. [t is of course 
tre manager ts a part of it. 

In view of some of the changes, the new 
order will represent readjustment to tighter 
the 


conditions ot recre 


ational dollar to the convenience of home 


competition for 


television, to increased costs of operation, 
including high taxes; and to a less provin 


cial public. Readjustment therefore spells 


out theatre management capable of culti 


38 


overcome consistent weakness there. Many 
pictures, possibly the majority, can well use 
the help of favorable public reaction to the 
idea of going to the theatre when a desire 
for recreation asserts itself, 

It is of course gratifying to those who 
have produced and who distribute the pic- 
ture for people to say, “T want to see such- 


principle instructor of thea- 
tre managers. It is of course 
an indispensable one. Its effects are speeded 
This, with 
rare exceptions and most of those attempt- 
ing to deal with little more than the “high- 
lights,” has had to be se/f-instruction. Will 
the industry, in greater consideration of 
the problem in a 


up, however, by instruction. 


world of 
tighter competition, provide broader, bette: 


manpower 
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implemented sources of instruction in thea- 
tre management as one of its measures of 
readjustment ? 

Recently the Association of Motion 
Picture Advertisers sponsored a sort. oft 
“Seminary” on theatre management. [ftorts 
of such limited aspiration would not seem 
to go tar beyond recognition of the greater 
need for trained personnel in theatre man- 
agement that the new factors affecting the 
industry now call for. Some circuits supple- 
ment learning-by-doing with instruction 
from operating executives. “The prospects 
tor “tormal” education available generally 
in the diversified interests of theatre man- 
agement may lie in the possibility of finan- 
cial support from the industry to a college 
or two that regularly includes special 
courses for persons not interested in a 
degree, 

Otherwise, the young manager, and his 
assistant, and others who would like to 
carve out a career in the theatre field, 
needs must “go to school” on the job, and 
then help himself along in his ambitions for 
advancement by consistently reading publi- 
cations of the industry, plus circulars and 
catalogs with which to familiarize himself 
with the tools of motion picture exhibition. 


IT TAKES KNACK—AND WORK! 


‘The opportunities for a career worth 
the effort depend initially on the individual. 
Like every other kind of work that requires 
more than a couple of hands and a strong 
back, theatre management offers most to 
those who have aptitude for it. It has as- 
ociations which lend it a certain amount 
of glamour; but that is not likely to retain 
its original luster in the face of long hours 
with much routine supervision. 

“Showbusiness needs and wants fresh, 
young blood,” writes Curtis H. Mees of 
the managerial staff of Wilby-Kincey 
‘Theatres, Atlanta, Ga., who has written a 
series of articles to be published in this de- 
partment of Berrer “THEATRES beginning 
with the March issue. “At the same time,” 
he points out, “the business owes the aspir- 
ant an opportunity to know the disadvan- 
tazes as well as the advantages. 

“Tf one is inclined to be a ‘40-hour-a- 
week’ man, one should not choose the 
theatre business. Theatre management has 
always involved long hours, and it is in 
the very nature of the business that when 
everyone else is at leisure, the theatre man- 
ager is working the hardest. There is no 
escaping night work, which naturally cur- 
tails the social life of a theatre manager— 
something a wife doesn’t like.” 

But Mr. Mees has found theatre man- 
agement with a balance in its favor as a 
career for the young person having a “‘yen”’ 
for it; and the group of articles starting in 
the March issue has been prepared to help 
the newcomer advance in this field. 


BETTER THEATRES SECTION 


One Employee, One Super Can 
Do ALL Your Cleaning 


You don't need a fleet of little cleaners, nor special machines for bare 
floors and carpets, ventilator cleaning equipment, mops, brooms, 
dusters, dustpans, plus a whole staff of cleaning personnel to keep 
your theatre clean and inviting, even with the burden of winter's 
snow, Slush, mud and dirty water. 
One Super and one operator can clean everything, 
Super Model M— everywhere, daily and do it without straining, stoop- 
For all general cleaning and ing, squatting or bending. | 
blowing. Powerful, readily portable. Among the tools especially designed just for theatre 
cleaning are the Super Screen Brush, Super Hi-Up Tube, 
Super Spotlight on handle and Super Blower attachment. 
Super wet pick-up provides a 04 sure means of dealing with 
accidents, flash floods and to suction-dry carpeting after sham- 
pooing in place, and to pick up suds from bare floors after 
scrubbing. Ask your supplies dealer for a demonstration, , 


AllSupet Or write us for complete data. 
models 


approved by NATIONAL SUPER SERVICE COMPANY, INC. 


Underwriters’ 194) NW. 13th Street Toledo 2, Ohio 


and Sales and Service in Principal Cities. 
“Once Over Does It” wae Model BP-1 


quiet, double 


duty forboth 

SUPER SUCTION 
“Plant Main- 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” “7 onto, Montreal, 


Vancouver 


AMERICAN WALK-IN CHAIRS 
FOR COMFORT, CONVENIENCE, DURABILITY 


More and more drive-ins are reaping handsome extra 
profits by installing 100 to 1000 American Walk-in chairs 
to accommodate pedestrian traffic. These are the same 
comfortable, durable, all-weather chairs used by 13 major- 
league baseball parks, and by many minor league clubs. 

Heavy, steam-bent, solid-wood slats form the body- 
fitting cradleform seats and deep-curved backs in roomy 
21” width. Wood is treated with a wood-sealing preserva- 
tive. Metal parts are protected with a special rust-in 
hibitor. Both wood and metal are finished with two coats 
of durable baked enamel. In beautiful sage-green-and- 
beige color combination. 


WRITE TO US about the area 
available and let vs cAmeucan Stating Company 


recommend an installation 
Grand Rapids 2, Michigan e Branch Offices and Distributors in Principal Cities 


for your opening. WORLD'S LEADER IN PUBLIC SEATING + Manufacturers of Stadium, Theatre 
Auditorium, School, Church, Transportation Seating, and Folding Chairs 


READ THE AVS —Meyre newa/ 


The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 
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35 YEARS OF WORLD LEADERSHIP 


CURTASS CONTROLS 
ARACKS 


VALLEN ALL-STEEL 
SAFETY TRACK 
LOW-COST DEPENDABILITY 


@ Noiseless, Safe, Easy opera- 
tion 

@ Designed to eliminate jam- 
ming 

@ Bearings in the hub of each 
wheel where they helong for 
smoothest operation possible 

@ Manually or electrically oper- 
ated 


There is a Valien Electric Control and Track 
for every need 


WE'RE HEADQUARTERS 
FOR YOUR PROBLEMS 


VALLEN, INc., AKRON 4, OHIO 


Nothing's Wrong with Us 
A Full House Can't Cure 


. Owner-moanager of the Dawn theatre in Elma, la. 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘“REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
G&G CAST ALUMINUM LETTERS 


ADLER ‘‘SECTIONAD’’ LOW COST 
CHANGEABLE LETTER DISPLAYS | 


WRITE FOR FREE CATALOG 
ADLER SILHOUETTE LETTER CO. 


3021b W. 36th ST., CHICAGO 32, ILL. 


Comfort —the minute 


they‘re occupied! 
Their Beauty sparkles! 


Superior construction 


gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


ELMA, IA. 


HE TROUBLE with small 


town show seven nights a week is that it 


running a 


gives you too much time to worry about 
things you neither understand nor can con- 
trol. Like a blemish on one of Saturn’s 
rings, you are just a speck of cosmic dust, a 
peripatetic atom spinning cobwebs in. the 


basement of the cinematic universe, too 


small to be noticed, but taking solace in 
the realization that you are, even so, a 
minute part of a gargantuan whole. 

We are now hip-deep in a season which 
finds 


from our box-ofice windows upon a scene 


customarily us small-towners gazing 


of hoar frost, steaming radiators and a 
driblet of mufflered and galoshed patrons, 
whom the children, after raising their hue 
and cry, have dragged unwillingly from 
their and tilt-back 
chairs off to the village theatre. 

We have just recently paid the oil and 
coal company for our first installment of 
another installment on 


newspapers, firesides 


winter's fuel, made 
an insurance policy, and are now doing out 
best to get back the premium price for one 
of last summer's big grossers that always 
falls in our “slot” five months after it has 
been “milked” by the 
months after the magazines containing that 
campaign has 


cities, and seven 


epic’s national advertising 
long since suffered the agonies of its own 
funeral pyre. 

This is the time of year when that multi 
armed gremlin perched near the chimney on 
TV to 
waving semaphore signals at us as a re 
under that 


too many house tops keeps 


minder that those nestlings 
sheltering root can well be smug in the as- 
witnessing 


surance that they too are 


entertainment, such as it is, but adequate 
in the face of snow and cold outside. 

This starts the mercury of self-pity rising 
in its tube to a point reading “Blame,” 
and we dream of an imaginary Utopia 
any basketball games, 


skating rinks, wedding 


where there aren't 
wrestling matches, 
dances, school histrionics, bowling leagues, 
home parties and wolf-packs. ‘But drink- 
ing deeper sobers us again.” 

We're pretty sure that we're not against 
That activities, 


schools. means school’s 


And we didn’t have 
natural competition for the public’s recrea- 


probably 


guess that if we 


tional hours the Government 
would see fit to step in and supply it. 

We start constructing our own private 
wailing wall and mutter loudly enough for 
all to hear that business is lousy, pictures 
are no good and if that is what the people 
want, let them may at home and keep their 
‘Then we dig out last year’s 


records for a comparison (just to convince 


damn television ! 


ourselves that this is the worst possible year 
in the worst possible world) only to dis- 
had more short- 
comings, traps and obstacles than the GI 
table of allowances call for. And shame- 
facedly we admit to ourselves that we lived 
through it. We don't see how we did it, 
but we did. 


cover that last year, too, 


ALL IN THE WAY YOU LOOK AT IT! 


We had some blizzards last year, they 
played just as many basketball games; we 
had a number of $16 nights in January of 
1952. Ah, yes, these 


Nevertheless, last summer’s 250-vard drive 


troubles too will pass. 


and four-pound bass now are recalled only 
as a flubbed putt and a dead mackerel that 
some cat dragged in. You're in the dumps, 


boy! Even your own dog bristles and 
growls at your approaching step. O, shades 
of Edgar Allen Poe! 

But let’s turn to the next page.  Let’s 
take it in the other arm. First, remember 
that this is no fly-by-night business you’ve 
got. Though we hear it has been done, 
you aren’t going to get rich quick running 
one of these small town shows. You’ve 
been an exhibitor too long to fall for that 
idea that this is an emerald green land of 
milk and honey. Our business is out of its 
rompers now; it has survived its childhood 
diseases and is still a fair risk for a normal 
life expectancy. “Though admittedly teen- 
aged and at times addle-pated, we are still 
full of the vim and vitality of youth and 
aren't going to fold up completely just be- 
cause our first sweetheart, that little cutie 
with the dollar sign on her sweater, sud- 
denly said she wanted to stay home tonight. 

Anyway, as the man said, “If winter 
comes can spring be far behind?” These 
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seasonal doldrums have been with us for 
quite some time. If we will just simmer 
down we'll remember that we get to feeling 
this way every year when the snow gets 
deep and the mercury drops to zero. It 
will be hard to remember all this grief next 
August when we're out there on the golf 
course playing for a nickel a hole with the 
groceryman or the dentist or the oil station 
man, whom we'll rediscover as being not 
such bad guys after all, and whose busi 
nesses draw plenty of people into town and 
help make the folks of this community more 
or less dependent on each other for their 
own well being. 

Yep, there is nothing wrong with show 
business that a full house won’t cure. Afte: 
a number of dry runs we suddenly hit a 
“natural” and everybody from Nellie 
Nosemole to the blacksmith’s crosseyed 
mother-in-law seems to break out and fill 
those seats to overflowing. And how our 
feelings do rise then! Makes the ascent of 
a V-2 rocket seem like a roman candle! We 
showmen ride a bubble—the whims of a 
public. 

But what other industry supplies so much 
to so many for so little? Where else can 
the nation so readily forget its petty trou- 
bles, its bigotry and its boredom than sit 
ting, its citizens, side by side in its thou 
sands of home town cinemas? Would you 
swap the glamor, the excitement, the con 
stant “newness” of your business for the 
more consistent custom of the grocer, the 
butcher or dry goods store? Sure, I say to 
myself, they make money; but don’t forget, 
bov, you are show business in your town. 
Live it, enjoy it, work it and make the 
most of it! The motion picture, as it can 
be presented only in a theatre, is the great- 
est medium of entertainment ever to come 
along. And we are part of it. 

Cheer up, boy... . Spring’s a comin’! 


SAYING IT WITH A CHUCKLE 


WHEN SPRING IS SPRUNG 
ANO THE GRASS IS RIZ 


THIS IS WHERE THE MOVIES 1Z 


How Manager Harold Cummings is telling the 
folks of Lewiston, Me., that his drive-in, a Lockwood 
& Gordon operation, is closed for the winter bu! 
will be back in their service in the spring. 


BETTER THEATRES SECTION 


Division of National « Simplex « Bludworth, Inc 


The answer is simple, — DEPENDABILITY ... A 
reputation for “know-how” in every facet of 
drive-in planning and equipment . . . immediate 
SERVICE from 29 branches, coast-to-coast, with 
a finger on the pulse of every new drive-in 
development! That’s why more and more exhib- 
itors come to depend on NATIONAL .. . and 
you'll be wise to contact NATIONAL for all your 
drive-in needs! 


PLANNING! 


From A to Z — Covers Everything — ENGINEERING 
— BLUEPRINTS — KNOW-HOW! 


EQUIPMENT! 


Place your confidence in NATIONAL Equipment — 
SELECTED —- PROVEN — GUARANTEED! 


FINANCING! 


NATIONAL has a sensible, convenient payment plan 
— pay out of income! 


re you building a drive-in? Contact your nearest 
NATIONAL Branch or write NATIONAL THEATRE 
SUPPLY, 92 GOLD STREET, NEW YORK 38, N. Y. 


e 
PENTRANCE \ 
LEWISTON DRIVE-IN 
| 
| 
HING FOR EVERY DRIVE-IN NEED... /¢nmediate Delivery! 


THE ASHCRAFT 


HYURU-ARC 


designed to produce 


MORE LIGHT at LESS COST 


than any Suprex Lamp. It is the most 
economical and high-powered lamp for 


SMALL and MEDIUM 


DRIVE-INS 


HYDRO ARC for 


We recommend the 


drive-in screens from 40 to 57 feet wide. 


ASHCRAFT 


36-32 Thirty- Eighth Street Long City 1,N.Y. 


PROJECTOR 
PARTS 


No, we're not giving them away— but, 


if Projection equipment is maintained 
the resulting patron satisfaction will 
boost Boxoffice sales to more than off- 
set the cost—Your theatre will earn more 
and at the same time earn an enviable 


reputation for qaood showmanship. 


LAVEZZ| MACHINE WORKS 
4635 West Lake Street 
Chicago 44, Illinois 


Village Drive-In 


| of Oklahoma City. 


| located directly across from the competition. The 


(Continued from page \0) 


the trafic on the highway from both direc- 


tions. Measuring 


21'4x9 feet, it is neon- | 


lighted by Simplex X-L heads with Strong | 


“Mighty 90” 
reader board was manufactured by the 
Brumfield Electric Co. of San 

Entrance into the drive-in is made along 


lamps. 
Francisco. 


a runway of gravel with an oiled surface 


up to an entrance 
between two 


‘The box-office is located 


entrance lanes and has sliding doors so 
can be closed off if business 
trom the 
right side of the field. 
box-office to 


“ranch 


that one side 
[exit 
entirely from the 

A walkway 


the main building, 


slackens. drive-in is made 
runs from the 
which is in a 
style” pattern, 


shingle roof. 


Made of metal, the | 


area 150 feet in width. | 


It has brick facing and a | 


The screen tower of the Village drive-in | 


is 6S feet, 
inches wide. 


6 inches high and 64 feet, 10 | 
Its picture size is Olx45 feet. | 


‘The screen tower is made of wooden trusses 


with a screen face composed of successive 
layers of 34-inch diagonal sheathing, steel 
tex cement plaster and white stucco wash. 
redwood facing to 
make the 


ground. ‘The 


Underneath there ts 


cover the trusses) and screen 


appear to come out of the 


speaker stands are made of cement 


2-inch concrete filled pipes. The stands are 
painted with a green base and the 
Projection, 
all Simplex. The 


projection booth to screen is 545 feet. 


vellow. 


speakers are throw from 


DRIVE-IN SIGNS DOWN THE ROAD 


OUTLAW WOMER?’ 
MARIE. 
WINDSOR 


| Free-standing illuminated display boards publiciz- 


ing current film attractions are being installed 
at road intersections a considerable distance from 
several of its drive-in theatres by Video Theatres 
Some of the signs are even 


one shown above is for the Hill Top drive-in at 
Henrietta, Okla., and consists of a porcelain steel 
name! panel and slotted letters furnished by 
Wagner Sign Service, Inc., Chicago. 


with | 


pipe is | 
| 
sound equipment and | 


The only rectifiers 
especially designed, 
manufactured and 
tested in one plant to- 
gether with and for use 
with motion picture 
projection arclamps. 
This is highly important, 
as efficient operation of 
each type and rating of 
arc necessitates a recti- 
fier specifically engi- 
neered to its particular 
requirements. 


There is a dependable 
Strong Rectifier for every 
type projection lamp: 
2-Tube - 4-Tube - 6-Tube 
Single and Three Phase 
Models for 

+. * Rotating Feed Angular Trim High Intensity 
* Copper Coated Coaxial High Intensity 

* 1 K.W. High Intensity 

\ * Low Intensity 


All assure smooth output current, long life, 
low operating temperature, and flexibility 
in control, 


THE STRONG: ELECTRIC CORP. 


Toledo 2, Ohio 


City Park 
PROJECTION LAMPS © SLIDE PROJECTORS 


SPOTLIGHTS © RECTIFIERS ¢ REFLECTORS 


ANY QUESTIONS? 

Projectionists—and for that 
matter, theatre owners and 
managers—are invited to ask 
"The Needle's Eye" department 
any questions about points in 
the articles that may not be en- 
tirely clear to them ... and 
about any other subject or 
problem of projection, includ- 
ing, of course, sound repro- 
duction and acoustics. And 
expression of opinion on pro- 
jection practices is also wel- 
come. It is asked that letters 
be signed, but if use of the 
name, in the event of publica- 
tion, is not desired, just say so. 
Letters should be addressed 
to BETTER THEATRES, "The 
Needle's Eye,"' Rockefeller Cen- 
ter, New York 20, N. Y. 
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SPORTSERVICE CORP. 
SPORTSERVICE BLDG, © BUFFALO, N. Y. 
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Firms are numbered fer easy identification in using postcard. Dealer indications refer to listing on following pages. 


ADVERTISERS 


NOTE: See small type under advertser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
1—Adler Silhouette Letter Co. 40 


Changeable letter signs: Front-Lighted panels for 
drive-ins (1A), backlighted panels (1B), and 
changeable letters (i). All dealers. 


2—American Seating Co. 39 
Stadium seating for drive-ins. NTS and direct. 

3—Armour & Co., Fresh & Smoked me 
23 
Frankfurters. Direct. 

4—Ashcraft Mfg. Co., C. S. 42 
Projection arc lamps. Unaffiliated dealers. 

5—Ballantyne Co., The 


Packaged drive-in equipment. Dealers: 1, 4 7, 19, 
20, 21, 32, 35, 43, 66, 70, 77, 8U, 92, 104, 112, 
115, 125, 132. 


6—Bausch & Lomb Optical Co. 46 
Projection lenses. Direct and branches ‘and dealers 
in all major cities. 


8—Canada Dry Ginger Ale, Inc. 26-27 
Soft drinks (8A), beverage dispensers (8A). Branches 
in principal cities. 


9—Carbons, Inc. .. 645 


Projection carbons. Franchise dealers. 


10—Coca-Cola Co., The.... _..2nd Cover 
Soft drinks (10A), beverage dispensers (10B), 
Branches in principal cities. 


11—Concession Supply Co. 34 
machines (1(B), candy floss machines (11C), ice 
shaving equipment (11D), food stand equipment 
(11E), popeorn boxes and supplies (11F). Direet. 


12—Connolly, Inc., J. E.... 
Frankfurter grills. Direct. 

13—Dad's Root Beer Co. 22 
Beverages (13A), beverage dispensers (13B). Direct. 

14—Dore Popcorn Co. mwa 25 


Popeorn boxes (14A), popcorn (14B), popeorn sea- 
soning (14C), carry out rays (14D). Direct. 


15—Eprad 17 
In-car speakers. Direct. 
16—F & Y Building Service, The. ees 39 


Architectural design and building service. 


17—General Electric Co., Electronics Div... 19 


in-car speakers. Direct. 


18—General Register Corp. 20 


Ticket registers (8A), tieket ‘taker (18B). Unaffill- 
ated dealers. 

19—Griggs Equipment 40 
Auditorium chairs, Direct. 

20—Heyer-Shultz, Inc. 48 


a projection are reflectors. Dealers marked a and 
TS. 


2|—Heywood-Wakefield Co. 
Auditorium chairs. Dealers: 8, 10, 14, 24, 32, 56, 
100, 103, 123. 


22—International Projector Corp........4th Cover 
Projection and sound systems (22A), in-car 5 
(22B). s. 

23—K-Hill Signal Co. ne 
Drive-in traffic counter. Direet. 

24—Kollmorgen Optical Co................ 49 
Projection lenses. NTS and all dealers. 

Auditorium chairs. Unaffiliated dealers. 

26—LaVezzi Machine Works................ 42 


Projector parts. All dealers. 


27—Manley, Inc. 
Popcorn seasoning (274). popcorn machines (7B). 
Offices in principal cities. 


Reference Adv. 
Number Page 


28—Miniature Train Co. 
Playground drive-in equipment. Direct. 


29—Miracle Whirl Sales Co. 
Drive-in playground equipment. 


30—Motiograph, Inc. ... 
Projection and sound systems | (30A), theatre tele- 
vision (30B), in-car speakers (30C), motor gener- 
(30D). Dealers: 8, 10, 13 27. 32, 

42. 4, 67, 75, 
99; 103, 108, 110, "22, 131 


Carbon Co., Inc. 


Projection carbons. All dealers. 


32—National Super Service Co., Inc... 
Vacuum cleaners. All dealers. 


33—National Theatre Supply... 41, 
Distributors. 


34—Nestle Company, The... 
Chocolate candy. Direct. 


35—Paul, Inc., Peter... 
Candy. Direet. 


36—Poblocki & Sons... 


Drive-ta screens. Direct. 


37—Radio Corp. of America 
in-cer speakers. Dealers marked *. 


38—Raytone Screen Corp.... 
Drive-in sereen paint. Direct. 


39—RCA Service Co.. 


Projection and sound maintenance service. 


Motor-generators. Direct. 


41—S. O. S. Ci Supply Corp. 
—_€ 


42—Spacarb, Inc. . 
Beverage dispensers. Direct. 


43—Sportservice, Inc. .... 
Concession service. Direet. 


44—Star Manufacturing Co... 
Popeorn machines (44A), hot dog steamer (44B), 
(430), oriddies (44C), fryer (44D). 
rect. 


45—Strong Electric Corp., The 13, 

Rectifiers (45A), spotiig ts (45B). Dealers: |, 2, 

3, 4, 7, 8, 9 12, 13, 14 17, 19, 20, 22, 24, 25, 26, 

27, 28, 30, $2, 34, 36, 39, 40, 41, 42, 44, 46, 47, 48, 

49, 51, 52, 54, 55, 56, 57. BB. 59, GO, 62, 63. 64, 66, 

62. 70. 72 75. 78, 77, 78. 79. 80. 8. 84, 90, OI, 

96, 97, 98, 100, 4,105, 108, 107, 108. 110, 

(28, 129, 130, 131, 132, 21. 


46—Theatre Seat Service Co. 
Theatre chair rehabilitation service. Direct. 


47—Vallen, Inc. 
Curtain controls and tracks. ‘Direct, 
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Index to products Advertised 
& described in this issue, with 


e Dealer directory 
e Convenient inquiry postcard 


Reference Adv. 
Number Page 


48—Wagner Sign Serve, Inc 3 
Attraction panels (48A), plastic letters (48B). 
Dealers: |, 8, 10, 12, 13, 14, 15, 16, 17, 21, 22, 


97, 99, 100, 103. 106, 107, 108, 113, 114, 167, 818, 
119, #22, 124, 128, 130, and NTS. Detroit. 


49—-Westrex Corp. 37 


Foreign distributors. 


50—Williams Screen Co. 48 


Projection screens. All dealers. 


51—Wrigley, Jr. Co., Wm. 35 
Chewing gum. Direet. 


EDITORIALLY 


SOFT ICE CREAM FREEZER, page 30 


Equipment for making frozen confections with 
two complete freezers for producing confections 
of two flavors, added to line of Freez-King Cor- 
poration, Chicago. Postcard reference number 


E 52. 
DRINK MIXER AND DISPENSER, page 34 


A fountain drink mixer capable of preparing five 
beverages simultaneously; and a malted milk dis- 
penser that can be attached to top of mixer, 
announced by Prince Castle Sales Division, Chi- 
cago. Postcard reference number E53. 


“WEATHER-PROOF" IN-CAR SPEAKERS, 
page 52 
New line of drive-in speakers described as espe- 
cially designed for resistance against actions of 
moisture, announced by Eprad, Toledo. Postcard 
reference number 15. 


DRIVE-IN PLAYGROUND NOVELTIES, page 52 


"Space ship" and “champion horse" rides to 
provide unusual fun for children, marketed by the 
Bally Manufacturing Company, Chicago. Postcard 
reference number E 54. 


MASKLESS SCREEN, page 54 


Screen arrangement by which picture is spilled 
off into illuminated area immediately behind the 
edges, manufactured by National Screen Refinish- 
ing Company, Buffalo, N. Y., and distributed by 
National Theatre Supply. Posteard reference num- 


ber E55. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the February 1953 issue— 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 
i—Queens Feature Service, (9124 Morris Ave., Birmingham. 
ARIZONA 
2—Gireré Theatre Supply, 582 W. Van Buree Phoesix. 
ARKANSAS 
S—Theetre Supply Co. 1021 Grand Ave., Fert Salth. 
4—Perria Theatre Sapply, 1008 Main St, Rock. 
CALIFORNIA 

Fresno: 


—Midetate Theatre Supply, 1806 Thomas. 

Los Angeles: 
6—Johe P i\ibert, 2007 S. Verment Ave.* 
National Tkeatre Supply, ‘961 & Vermont Ave 
7—Pembrex Theatre Supply, 1960 8. ‘Ave. 
F. Shearer, 1064 Vermont Ave. 

Sun Francisco: 
Metional Theatre Supply, 255 Golden Gete Ave. 
&—Fredédey Theatre Supplies, 4 Gate Ave. 
F. Shearer, 243 Golden 
| —Westers Theatrical "337 ‘Golden Gate Ave.* 


COLORDAO 


Denver: 
Grothers, 048 &t. 
National Theatre Gupply, 2/11 Champa St. 
Theatre Sepely, 2054 Breadway. 
Service & Seppiy, 2120 Broadway.” 
CONNECTICUT 

New Haven: 
National Theatre Bepply, 122 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 
& Bows, 025 New Jersey Ave., N. W.* 
Lust, 100] New Jersey Ave., N. W. 
FLORIDA 
Hernetela, 714 N. E. ist St., Miam 


Equipment, 206 E. B Jacksowville.* 
1G—United Theatre Supply, 110 Frankie st, Tampa. 
20—Uaelted Theatre Supply, 329 W. Flagler Miaml.* 
GEORGIA 
Albany: 
li—-Dinle Teeatre Service & Supply, 1010 N. Slappey Dr. 
Atlonta: 


22—Capital Supply, 161 Walton St., N. 

Nations! Theatre Supply, 167 Walton N. 

14—Wii-Kie Theatre Supply, 301 North Ave., N. E 


ILLINOIS 


Chicago: 
i—Abbett Theatre Supply, 13/1 Wabash Ave.* 
Anders Co., 317 Sangamon St. 


)—Gardeer Theatre Services, 12735 Wabash Ave. 
—Mevie Supply, 1316 Wabash Ave. 
Nations! Theatre Supply, 1325 S. Wabash Ave. 
INDIANA 
Evansville: 
Evansville Theatre Supply, 2000 E. Chandler Ave. 
Indianapolis: 
0—-Ger-Ber, ine., 442 N. St. 


Netional Theatre Supply, 456 N. nels 
IOWA 


Des Moines: 
12—Dee Meloce Theatre 1121 High St. 
Netional Theatre Supply, High 


KANSAS 


Wichita: 
55-Seuthwest Theatre Equipmest, FP. 0. Bex 2188. 


KENTUCKY 


Louisville: 
34—F alls om Theatre Equipment, 427 Third St. 
35—Haddes Theatre Supply, 208 8. 3rd 8 


LOUISIANA 


New Orleans: 
36—Hedges Theatre Supply. 1309 Cleveland Ave. 
37—jehasen Theatre Serviee, 223 8 Liberty St. 
National Theatre Supply, 220 8. Liberty St. 
38—Seutheastero Theatre Equipment, 2/4 S. Liberty 8t.* 
Shreveport: 
39—Alou Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
40—j. F. Dusmag Co., {2 East 25th St 
National Theatre Supply, 4/7 St. Pau! Place 


MASSACHUSETTS 


Boston: 
4i—Capitol Theatre Supely. 28 Piedmont St.* 
42—Joe Cifre, 4 Win: ter St. 
yn we Theatre Supply, 26 Winchester St 
Massachusetts Theatre Equipment, 20 Piedment St. 
Theatre Supply, 37 Winchester $i. 
ard Theatre Supply, 78 Broadway. 
Service & Supply, 30 Piedmont St. 


MICHIGAN 
Detroit: 


47—Amusement Supply, 208 W. Montealm St. 

48—Ernie Forbes Theatre Supply, 214 W. Montcalm St. 

49—MeArthur Theatre Equipment, 454 W. Columbia St. 

National Theatre Supply, 2312-14 Cass Ave 

50—Usited Theatre Equipment, 106 Michigan St.. N. W. 
Grand Rapids: 

5i—Ringeld Theatre Equipment, 106 Michigan N. W. 


MINNESOTA 


Minneapolis: 
52—Elliott Theatre Equipment, 1110 Nicollet Ave. 
53—Freseh Theatre Supply, iii! Currie Ave.* 
54—Minneapolis Theatre Supply, 75 Glemwood Ave 
National Theatre Supply, 56 Gienweed Ave. 
55—Westers Theatre Equipment, 45 Glenwoed Ave. 


MISSOURI 


Kansas City: 
56—Misseuri Theatre Supply, 115 W. seth St.° 
National Theatre Supply, 223 W. 
57—Shreve Theatre Supply, 217 W ion. 
54—Stebbins Theatre Equipment, (804 Wyandotte St. 
St. Louis: 
59—MeCarty Theatre Supply, 3330 Olive 8t. 
National Theatre Supply, 3212 Olive St. 
60—St. Lowls Supply Ce., 3310 Olive St.* 


MONTANA 
6!—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
62—Ballantyne Ce., 1712 Jackson St. 
National Theatre Supply, 1610 Davenport St. 


65—Quality Theatre Supply, 1515 Davenport St. 
64—Western Theatre Supply, 214 N. st.* 


NEW MEXICO 


65—Eastern New Mexiee Theatre Supply, Box 1009, Clovis. 


NEW YORK 


Albany 
66—Alben Supply, 443 N. Pearl. 
National Theatre Supply, 062 Broadway. 
Auburn: 
67—Aubura Theatre Equipment, 5 Court St. 
Buffalo: 
—Becker Theatre Equipment, 492 Peari St. 
69—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 498 
70—Perkins Theatre tit 505 P 
7i—United Projector & Film, 228 St. 


[Canadian dealers and Foreign Distributors are listed on page 56} 


FIRST CLASS 
(Sec. 34.9, P.L. & R.) 
PERMIT NO. 8894 
NEW YORK, N. Y. 


BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in the United States 


Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 


ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: 
72—Amusement Supply, 341 44th 
73—Capitol Motion Pieture Supply, 630 ae Ave.* 
74—Crown Motion Picture Supplies, 554 W. 44th St. 
75—Joe Hornstein, 630 Ninth Ave. 
National Theatre Supply, 356 W. 44th St. 

6—8.0.8. Cinema Supply, 602 W. 

77—Star Cinema Supply, 441 W. 50th St 

Syracuse: 
78—Central N. Y. Theatre Supply, 210 N. Saiica St. 


NORTH CAROLINA 


Charlotte: 
79—Bryant Theatre Supply, 227 S. Church 7 
60—Chariette Theatre Supply, 116 S. Poplar 
Theatre Supply, 213 W. 3rd St. 
Natienal Theatre Supply, 304 S. Chureh St. 
62—Southeastern Theatre Equipment, 209 S. Poplar St.* 
83—Standard Theatre Supply, 216 S. Chureh St. 
64—Theatre Equipment Ce., . Poplar St. 
85—Wil-Kim Theatre Supply, 229 S. Church St. 
Greensboro: 
86—Standard Theatre Supply, 215 E. Washington St. Ly". 
87—Theacre Suppliers, 304 S. Davie St. 


OHIO 


Akron: 

88—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

89—Mid-West Theatre Supply, 1638 Central Parkway.” 

National Theatre Supply, 1657 Central Parkway. 
Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

90—Ohio Theatre Equipment, 2108 Payne A 

9i—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

92—American Theatre Equipment, 165 N. High Si. 

93—Mid-West Theatre Supply, 862 W. Third Ave. 
Dayton: 

94—Dayten Theatre tit Voikenand 8t. 

95—Shelden Theatre Supply, 627 Salem Ave. 
Toledo: 

G6—Ameriean Theatre Supply, 439 Dorr St. 

97—Theatre Equipment Ce., 109 Michigan St. 


OKLAHOMA 


Okiahoma City: 
98—Century Theatre Supply Co., 20 N. Lee St. 
99—Howell Theatre Supplies, 12 - Walker Ave. 
National Theatre Supply, 700 W. Grand Ave 
100—Oklahoma Theatre Supply, 628 W. Grand Ave.* 


OREGON 


Portland: 
101—Medern Theatre Supply, 1935 N. W. Kearney St. 
102—Portiand Motion Pieture Supply, 916 w. St. 
103—B. F. Shearer, 1947 N. W. Kearn 


104—Theatre Utilities Supply, i987 N a earney St. 
105—Inter-State Theatre Equipment, 928 N. W. Kearney St. 
PENNSYLVANIA 

Philadelphia: 


106—Blumberg Bros., 1305-07 Vine St.* 

National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 

(07—Alexander Theatre Supply. 84 Van Bramm St.* 

108—Atlas Theatre Supply, 492 Miltenberger St. 

National Theatre Supply, 1721 Bivd. of Allies 

109—Superior Motion Picture Supply, 84 Van Bramm St. 


Wilkes Barre: 
110—Vineomt M. Tate, 1620 Wyoming Avo., Forty-Fort. 
RHODE ISLAND 
itt—Rhede Island Supply, 357 Westminster St., 


SOUTH DAKOTA 
112—Ameriean Theatre Supply, 316 S. Main St., Sloux City. 
TENNESSEE 
Memphis: 
113—Monareh Theatre Supply, 492 8. St.* 
National Theatre Supply, 412 S. Seeond St. 
114—Tri-State Theatre Supply, 318 Second St. 
TEXAS 
Dallas: 
115—Hardia Theatre Suppl ith H 
116—Herber Bros., 408 S. 
\17—Medern Theatre Eetipmeat 191@ Jackson St. 
Nationa! Theatre 8. Herw 
118—Seuthwesters Theatre Equipment, 201@ Jackson St.* 
Houston: 
119—Seuthwestera Theatre Equipment, 1622 Austin St.° 
San Antonio: 
120-—-Alame Theatre Supply, (303 Alametes St. 


UTAH 


Sait Lake City: 


Theatre Supply, 264 E. 
lee Theatre Supply, 236 E. Firs 
123-—Western Sound & Equipment, 264 First Seuth 


Providence. 


VIRGINIA 
124—Morfelk Theatre Supply, 2706 Colley Ave., Norfolk. 
WASHINGTON 
Seattle: 
125—A lean Theat 


127—Mederm Theatre Supply, 2400 Third 
National Theatre Supply, 2319 Second St. 
128—B. F. Shearer, 2318 Second Ave. 
WEST VIRGINIA 
'29—Charlestes Theatre Supply 506 Lee St., Charleston. 
WISCONSIN 
Milwaukee: 
130-—Manhardt Ce., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 W. Eighth st. 
{Si—Ray Smith, 710 W. State St. 
(83—Theatre Equipmeet & Supply, 64) N. Sevesth St. 


Che 


A Department on PROJECTION & SOUND 


* "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the screen 
by a man and his machine, the projectionist and his projector."—-TERRY RAMSAYE. 


How Faulty Sprocket Teeth 
Injure Film—Threaten Fire! 


Detailing causes of film damage which, while not of a kind to injure 
the screen image, is otherwise a projection hazard and a fire hazard 
as well—fourth of a series of articles on accessories and film handling. 


BY GIO GAGLIARDI thin, flexible plastic and is also bone dry. 
The teeth in a projector sprocket are 

supposed to register exactly in the film 

THE CAUSEs of film dam sprocket holes so that the film is engaged 

age that becomes hideous blemishes of the and pushed at the base of the tooth, not by 
projected picture, were observed in this de- the narrower tip or intermediate section 
partment of the Janu- of the sprocket tooth. In a properly fitting 

ary issue of Brerrer sprocket, the tips of the entering and leav 

THEATRES, Serious jing teeth should never touch the film, other unsurpassed. 

film mutilation can be wise chattering and jumping will surely 


For quality and quantity — the light 
produced with Lorraine Carbons is 


produced also by badly — occur. The Star-Core feature of the positive 


worn or damaged pro- It is obvious that where a greater num- Lorraine Carbons is your guarantee 


jector and soundhead ber of sprocket teeth are in contact with the for a brighter, whiter and steadier 
sprockets. This type of film at the same time, less wear may occur . ; 
; | light— more evenly distributed over 
damage runs a Clos€ Since each tooth does less work. For this h 7 
second to film seratch- — peason some manufacturers have increased the entire surface of the screen. . . 
ing. Although it may the diameter and number of teeth on their more economically! 


GIO GAGLIARDI 
not be visible to the upper and lower sprockets, thus producing 


audience, sprocket hole damage may pro- — greater contact surfaces and reducing weat | 
duce even worse effects—film jamming and — at these points. Intermittent sprockets, | 
film fire. however, have remained pretty much the 
During projection, sprockets may pro- came; and here is a point where most ea 
duce damage to film due to one of the sypeme care must be observed to prevent film | ceed oneaae 
following causes : damage. 
(1) Badly worn sprocket teeth; (2) 
damaged sprocket teeth; (3) poor align- |NTERMITTENT ACTION 
ment between sprockets, film, shoes and 
guide rollers; (+) excessive tension by up- At all other sprockets the film is in con 
per magazine brake, on film gate shoes, stant motion at a speed of 90 feet per 
and from take-up clutch; (5) shrunken or minute, but at the intermittent sprocket 
deformed film. the film starts from a stationary position 
Motion picture film is propelled through and moves one whole frame in 1/96-second. 
the mechanism by means of toothed sprock- It then remains stationary for 3/96-second 
ets and acts just like the roller chain and and then moves one whole frame, etc. (See CARBONS INC 
sprocket drive in an ordinary bicycle. The Figure 1). This means that the film during 4 ° 
bicycle chain however is made of steel and its motion across the projector film gate BOONTON, N. J. 
is lubricated, whereas the film is made of | must reach a peak velocity of 860 feet per 
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that the teeth are starting to hit the film 
as they enter the sprocket holes. At this 
the sprocket should be changed. 


produce this acceleration will actually split 
the film at the pull down edges. 
standstill Present day intermittent sprockets are 


minute when the intermittent star is turn 


ing at its fastest point, 


Thus the film moves from 
(zero velocity) to a velocity of 860 feet made of hardened steel, ground to minute 
small matter of 1/196th tolerances. ‘These new sprockets have a 
the older type 


INTERMITTENT SPROCKETS 


per minute in a 
part of a second. ‘This represents a terrific longer normal lite than 


Intermittent sprockets may suffer dam- 
age in excess of normal wear produced by 
film. The most common is caused by the 
apron shoes rubbing against the sides of the 
teeth, or by the shoe frame rubbing against 


600 the tips of the teeth. ‘This metal-to-metal 
[ \ / \ contact will quickly ruin a sprocket and 
600 = can be produced only by mis-shaping the 
| \ vate apron, or by inserting the gate in the 

wrong position. 

| | Kither of these errors is inexcusable and 
should be remedied immediately. ‘The 
metallic clicking produced certainly cannot 
- go undiscovered for very long. Should this 
sec+|- SEC. Yoo sec-+| | happen, the intermittent should be removed 
| and the sprocket teeth should be examined 
——ly4 SEC. THE CYCLE FOR ONE FRAME —+| | one by one, with a magnifying glass under 
a strong light, to make certain that no 
gouges or sharp edges have been developed, 
because these would cut into the film like 


FILM VELOCITY IN FEET PER MINUTE 


FIGURE !—The motion of one picture frame across the projector film gate. 


so many knives. 

sprockets, but even these must be watched If the film guides and rollers in the film 

carefully to make sure that they wear evenly — gate are out of line with the sprocket teeth, 
the sides of the sprocket holes will be forced 

lf the filmi-gate tension is above normal, o1 against the tooth bases causing fast wear of 

if green emulsion causes excessive friction in limit is film chatter and the beginning of — the teeth and corner tears in the film itself, 

tooth wear along the top slope. “This means = Accompanying reproductions of photographs 


acceleration and produces quite a shock be 


tween the intermittent sprocket teeth and 
the film at the edges of the sprocket holes. at the leading tooth bases. The first indi- 
cation that this normal wear has reached its 


the vate, the increased force required to 


Leading Chains and Drive-ins 


CHOOSE B&L 
SUPER CINEPHOR 


CCOCCCCC Ct 


~ the finest possible screen images. That’s why theatres nation-wide are 
~ replacing old lenses with Super Cinephor Lenses for their 
showings of great pictures. 

Build patronage . .. build profits . .. with vivid, 
sparkling screen images. Replace NOW with B&L 
Super Cinephor Lenses—44% to 100% brighter! 


WRITE for complete information to Bausch & Lomb 
Optical Co., 679-14 St. Paul St., Rochester 2, N. Y. 
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Theatregoers have been educated to expect 
super-brilliant projection. Therefore, screen light in abundance is as essential 


as the very films you buy. Regardless of how big 


your screen may be, install 


NATIONAL EXCELITE 


75-130 Ampere High Intensity Reflector Type 
PROJECTION ARC LAMPS 


and you'll have the brightest pictures and at the lowest cost. 


DISTRIBUTED BY 


SUPPLY 


Division of National + Simples « Bludworth inc 


“THERE'S A BRANCH NEAR 
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“ The Metal Reflector Yau 
Have Been Waiting For” 


15% MORE LIGHT 


ON YOUR SCREEN 
With The H-S “52" Aluminum Reflector 


HEYER - SHULTZ INC., 


Economical - Efficient - Dependable cepar Grove, N. J. 


SILVER SCREENS 


IDEAL FOR THIRD 
DIMENSION 


Assures sharp, brilliant pictures with vivid contrast. 


Permanently flexible Super-reflective 
Stay white longer. 


Clean-cut perforations No projecting fibers to impede or col.ect dirt 
Fungus. proot Delivered with protective coating 


ONLY $1.50 PER SQUARE FOOT, 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 


Unaffected by moisture. 


Write for free samples, silver or white. 


of PRESENTATION 
SERVICE 


COMFORT 


; wear, 


from an Eastman Kodak publication on 
tooth 


film care show various kinds ot 
damage. 
Figure A pictures a brand new tooth 


with its full curvature. Figure B shows the 
face cut at the base of the tooth, indicating 
the progression of normal wear. 

C shows a tooth with excessive 
indentation half 


Figure 
Here the 
way up the tooth means that the film was 


concave 


Figure A 


Figure B 


Figure C 


_ KINDS OF SPROCKET TOOTH DAMAGE 


| beginning to strike higher and higher as the 


| 


| 
| 


tooth was entering the sprocket hole; all 
due to the fact that the wear at the tooth 


base had progressed too far. 
Figures D and E detinitely indicate very 


1953 
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teeth. It seems impossible that the racket 
produced by this kind of metallic striking 
should go unnoticed by any one with nor- 
mal hearing. Imagine how much film that 
can be damaged by the sample shown in 
Figure D! 

The example shown in Figure F indi- 
cates the beginning of side film rub or of 


hard rubbing of apron shoes against the | 


side metal scrape. 


Best for 
your Theatre 


Best for 
your Drive-in 


Figure D 


Succ: Snaplites are better indoors or 

out. Sharper Pictures, Greater Con- 

trast, More Light, Better Definition all 

add up to happy patrons. Make your Movies Better Than 
Ever; use Super Snaplite lenses. 


Super Snaplite Projection Lenses give a true speed for 
f/1.9 in every focal length up to 7 inches. Ask for Bulletins 


207 and 209. 
Also Series I] SNAPLITES with a speed of f/2.0 


@ KOLLao 


PLANT: 
NORTHAMPTON, MASSACHUSETTS 
NEW YORK OFFICE: 30 CHURCH ST., NEW YORK 7, N. Y. 


CORPORATION 


Now is the time 
to buy on time payments 


EQUIPMENT 


o” ROBIN-ESCOI] SYSTEM DI 501SS WITH 


le Super Simplex @ High Intensity Lamps 


Figure F | “Super-Power 


Soundheads @ 250 W. Amplifier, 
| @ Series 11 Coated Lenses Tubes & Monitor 


KINDS OF SPROCKET TOOTH DAMAGE © MODERN . . . DEPENDABLE AND —made up of new and rebuilt like 
| UNFALTERING POWER SOURCE new components—ALL FOR $3495 
These pictures serve to indicate the Write for Information OTHER OUTFITS FROM $1595. Send for equipment fistings. 
and Literature GET OUR LOW PRICES ON: projectors, 
sprocket teeth. In order to do a proper J. E. ROBIN, INC. 
inspection job it is necessary to look at all | ad 5.0.5 CINEMA SUPPLY CORP. 
the faces of the sprocket teeth. Since it is | ss 602 West 52nd Street, New York City 


necessity of very frequent inspection of 
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MAINTENANCE COSTS 
COME DOWN 


when you use... 


Now Distributed 
Nationally! 


Our New “SUPER” screen paint has fea- 
tures never before included in a product 
used for this purpose -thanks to chemi- 
cal research. A trial will convince you 
that RAYTONE and better. 


For asbestos, wood, metal and concrete. 


is. whiter 


Standard 
Textbook 

of a Great 
Growing Craft 


K NOWN simply as ‘The 
Bluebook’ 
throughout 


among _ projectionist: 
the United States 
other countrie: 
work 


a 


and in many 
well, this celebrated ha 
changed the technics of 
the motion picture, with edition 


with 


after edition 


the Seventh represents the latest este 
and sound projection, and additionally 


Television prepared specifically for 


engineers and supervisors of projection 
book" as an essential tool of the craft. 
Published by the Quigley Publishing Comp 


Available Through Your Local Theatre Supply Dealer 
20 YEARS of EXPERIENCE in MARKETING SCREEN PAINTS 


RICHARDSON’s BLUEBOOK 
of PROJECTIO 


throughout more than three decades. 


QUIGLEY BOOKSHOP, Rockefeller Center, New York 20, N. Y. 


SCREEN CORPORATION 


165 CLERMONT AVENUE + BROOKLYN 5. NEW YORK 


POSTPAID 


The current edition — 
ablished basic practices in projection 
contains four chapters on Theatre 
Leading projection 
consistently recommend ‘The Blue- 


projectionists. 


any. . . . Send your order to — 


| 
| 


very difhcult to examine the inner row ot 
teeth properly, it would be better to re- 
move the regular sprockets from their 
shafts, and to remove the intermittent from 
the projector. Flere spare intermittent 
movement would be very handy. It would 
serve as a replacement in case of trouble, 
increase the individual lite of each sprocket, 


and provide means of proper inspection. 


a 


OTHER SPROCKETS 


The only other sprockets which are 
loaded to any extent during projector oper- 
ation are the upper feed sprocket and the 
sound hold-back The upper 
sprocket in the projector has to pull the film 
from the upper magazine and here the wear 
of the sprocket teeth is directly proportional 
to the restraining force of the upper spindle 
brake mechanism. It goes without saying 
that this mechanism checked 
and lubricated at intervals to insure a minti- 
mum of retarding action to permit the 
smooth feeding of film to the projector. 
Any extra braking action above this merely 
the upper 

the film 


sprocket. 


should be 


serves to. increase wear on 


sprocket and possibly detorm 
sprocket holes. 

The hold-back sprocket in’ the sound 
head, as the name iniplies, serves to prevent 
any erratic action of the take-up reel from 
being transmitted to the sound sprocket. 
The hold-back sprocket therefore has to 
hold the film against the variable pulling 
action of the lower magazine take-up me- 
chanism. Here again it is imperative to 
make certain that this pulling action is 
never excessive; that it is just suffictent to 
wind the film on the lower reel smoothly 
and without wrinkles, and that it will never 
be high enough to cause film stretching and 


sprocket hole damage. 


HOLD-BACK SPROCKET WEAR 


Naturally, the hold-back sprocket teeth 
wear on the opposite side from the other 
sprockets and they should be examined care- 
fully tor sharp edges and points as the wear 
increases. If sprockets are not driven to 
breakdown or deformation, it is possible to 
reverse them and thus increase their oper- 
lite. In performing this operation, 
common Some 
sprockets may 
twelve months because wear has become so 
great as to affect, not only the face, but 
also the sides and tips of the teeth. In this 
case, this sprocket cannot be reversed and 
must be replaced. 

Now if this sprocket had been reversed 
at nine months, it is quite possible that it 


ating 


should be used. 


have to be changed after 


sense 


would give good operation on its new face 
tor nine months more. In the first case, 
only a year of service was obtained trom 


the sprocket—during the last three months 


MOTION PICTURE HERALD, FEBRUARY 7, 1953 


"te 
* DRIVE-IN SCRE 
| $7.25 
| 


of which film damage may have been pro- 
duced. In the second case, a year and a 
half of service could have been obtained | 
from the sprocket with surety that no film | 
damage would have resulted. 

Even to run the risk of being called 
repetitious, | must insist that there cannot 
be any substitute for careful frequent 
inspections. Film damage resulting in de- 
formed, cracked and broken sprocket holes ; 
damage produced by worn sprockets, sharp 
rollers, and excessive reel tensions—these | 
conditions are absolutely inexcusable. “This | 
kind of damage will never take place if, 
equipment is watched, inspected and care- | 
fully serviced; and replaced as need be. 


[Gio Gagliardi, a graduate of Massachusetts | 
Institute of Technology, has been a_ theatre 
projection and sound end maintenance engineer | 
for more than twenty year. Until recently he | 
was a technical executive with Warner Bros. | 
Theatres.—Eb. | 


How the Way Is Clear 
For Drive-In Expansion 


(Continued from Page 12) 


4-inch diameter lens, which allows a larger 
throw. It is feasible, however, only for | 
drive-ins of up to 500-car capacity. [See | 
Berrer ‘THEATRES for October 1952.— 
Ep. 

A number of advantages have been cited | 
in this arrangement. For one thing you | 
save car space by so locating the refresh- | 
ment building. Also, it can be readily 
reached by most patrons since the back 
ramps, being longer, hold more cars. As 
for the projection building, it is benefited 
by being on a “second story” where pro- 
jection will be straight and not at an angle. 
Further, by having it far above ground 
level the water hazard is reduced. 

And now, what about the current status 
of drive-in equipment? On this subject | 
naturally can only speak from the stand- 
point of our company, The picture, as we 
see it, is also encouraging. This, despite the 
fact that there are still restrictions on the 
supply of aluminum. All that we receive 
is going into the production of die cast 
aluminum speakers and we anticipate no 
shortages. Equipment is now available for 
immediate delivery. 

As for sound systems, they are still ob- 
tainable in a variety of types, each of which 
is designed to do a specific job. 


So there you have it. With controls | 


loosening and plenty of equipment avail- 
able, there are solid grounds for genuine 
optimism concerning 1953. drive-in con- 
struction. It looks from here like 1953 will 
be the banner of banner drive-in years. 
[John Currie is manager of drive-in equip- 


ment sales for National Theatre Supply with | 
headquarters at the home office in New York.] 
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Finance 
Plans 
Layout 
Land 


Federal State } 
and Local 
Regulations 


Box Office 


Projection 
Booth 


Concession 


Booth 


Fence 


Speakers 

Wiring 

Screen 
Tower 


Overflow 


Area 


Projectors 


Ballantyne has pioneered the ‘package idea” for drive-.n theatre 
operations that make it possible for you to sit down with a com- 
pany representative and get the whole picture of the hundreds 
of important details that go into outdoor theatre operations. 
You get the entire equipment 


cost picture, We furnish you 
with comprehensive free plans, 


Soundheads tailored to your land. This in- 
Amplifiers cludes buildings, tower, wiring 


| Power 


Plumbing 
Grading 


etc. It’s the safe and certain way 
to make a large investment. 
Contact a Ballantyne representative for 


the whole picture in a package . 
or write to 


Protect the HEART of your theatre i 


YEARS OF PROMPT, 
EFFICIENT, COURTEOUS 


" RCA Service Company, 


Radio Corporation of America Subsid 


> the basic problems 
with the: | | 
— 
“Omaha 2, Nebraska, U.S.A. 
you 


New Eprad Line of 
Drive-In Equipment 


1 NEW LINE of in-car 


speaker equipment recently introduced by 


the Eprad Company, ‘Voledo, is described 


as having special processing to make it re 


sistant to action of moisture, an an 


nouncement by Al Boudouris, president. 


Eprad is afhliated with the Theatre Equip 


ment Company, also ot ‘Toledo, which has 


a construction division operating in Ohio 


and surrounding states, enabling them, Mr. 


Boudouris points out, to place problems of 
manufacture, installation and service con- 
stantly under scrutiny. 
“Realizing that the 
owner is a man of managerial instead of 


average theatre 


mechanical talents,” Mr. Boudouris said, 
“we have sought to design equipment re- 
quiring the least maintenance in the field. 
This is accomplished by special processing 
throughout the assembly of speakers. 
“This special processing starts with the 
selection of the proper metals and materials. 
Through exhaustive tests in a ‘weather- 
found that aluminum— 


rust——will freely 


ometer,) it) was 


which will not corrode 


when exposed to the salt air of the Eastern 


Seaboard states. A special primer was de- 
veloped by Eprad to eliminate this problem. 


“Further tests determined that a die cast 


aluminum case possessed better ‘fit’ charac- 


teristics, lighter weight, and was actually 
stronger when having slightly thinner wall 
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Products 


% news and views of the market and its sources of supply 


This material is die cast 
under terrific pressure, thus assuring dense 
and strong walls in the speaker case. ‘The 
aluminum 


speaker embodying 


construction. 


‘Universal’ die cast 


these features was re- 
cently introduced. 

“A stamped steel case is popular through- 
out the Midwest and the Southwest. How- 
ever, it Was necessary to use a special proc- 
ess to treat the steel before assembly in 
order to eliminate” the possibility of 
rusting.” 

Regarding speaker cones and their ‘‘rela- 
tively short life,” Mr. Boudouris believes 
that paper cones “‘still provide the most eff- 
cient unit and result in the finest sound. 
I-prad tests,” he said, “revealed that if the 
paper cone was well impregnated with a 
silicone wax, the life of the cone could be 
extended. ‘This solution is of a non-evap- 
orating nature and does not impair the 
flexibility of the cone, while it does prevent 
dryness and cracking. 

“Tt is further that the 
cones be sprayed twice a season by using a 
common This eliminates any 
disassembly and can be handled by one of 
the ramp boys or the projectionist. In a 
500-car drive-in, this work per- 
formed within a two-hour period. “The 
is distributed on a_ national 


recommended 


atomizer. 


can be 


silicone-wax 
basis under the trade-name ‘Cone Life.’ ” 


Novel Space Ship and 
Western Horse Rides 


TWO coin-operated rides, 
accommodating one child to each machine 
at a time, have been introduced by the 
Bally Manufacturing Company, Chicago. 

One of them is the “Space-Ship,” which 
is designed to produce “a sensation of strat- 
osphere flight.” Four motions are incor 
porated in its action, including diving, 
dipping, rolling and swinging. All motions 
are in action at the same time, and the 
motion-pattern—the relation of one motion 


to another—constantly changes during 
flight. 

The styling of the “Space-Ship” is based 
on modern jet-plane design with fantasy 
details familiar to children from supermen 
comics and interplanet adventure programs 


on television. The ship is bright red with 


yellow wings, riding on a blue base. It has 
a polished metal trim and an instrument 
panel with illuminated dials and indicators. 
While the ship is idle, colored lights flash 
on and off to attract attention and continue 
to flash during flight. 

When the starting button is pressed, an 
trom a concealed blower. 


airblast blows 


Ray guns mounted on the nose of the ship 


shoot rays of light when the button in the 
end of the speed-stick is pressed, Sound ef- 
fects of machine-gun rattle accompany the 
discharge of ray guns. 

‘To insure the safety of children the ride 
has built-on boarding steps. It cannot “take- 
off” until the starting button is pressed 


after the occupant is seated, Riders can con- 
trol the ship’s speed by pulling back or 


releasing the speed stick. 

The machine is built of specially weather- 
proof laminate rigidly reinforced and _fin- 
ished with weatherproof lacquer. 


It has a 
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heavy-duty 1/3 h.p. motor, operating at 
110 volts. The base requires 28 by 55 
inches of space, and it sets solid when cast- 
ers are retracted. 

‘The coin mechanism accepts dimes, and 
there is a National slug-rejector. Riding 
time is adjustable to +5 seconds, one min- 
ute, 1! minutes or 3 minutes. 

‘The company also has a “Champion” 
ride, which features realistic western 
horse and saddle. Its operation includes a 
low-speed start and control of “trotting” 
or “galloping” speeds by the reins. Floor 
space required is 22 by 44 inches, and oper- 
ation is at 110 volts. 


Velour Guide Ropes 
With Pressure “Give’ 


VELOUR - COVERED guide 
ropes with a special “break-away” feature 
have been announced by the Lawrence 
Metal Products of New York City. When 
used across restricted areas where unex- 
pected pressure might be applied, the ropes 


are designed to open at a weight of five 


pounds, it is explained, thus meeting the 


’ 


pressure with safe ‘‘give.’ 

The guide ropes are offered in one and 
1'4-inch diameters, covered in blue, gold, 
maroon, green or grey velour, with special 
colors provided on order. ‘Tape is available 
in maroon, white and natural. Chains and 
links come in a variety of metals and 
finishes. 


Automatic Door Control 
With Safety Features 


A NEW electrically oper- 
ated hydraulic door control designed to 
open standard glass, wood or metal doors 
instantaneously, has been announced by the 
Dor-O-Matic Division of Republic Indus- 
tries, Ine., Chicago. Trade-named the 
“Invisible Dor-Man,” the system opens a 
door as a person steps on specially carpeted 
area leading through the doorway. 

‘The door remains open until the person 
has walked through, it is explained, and 
then closes with a “two-speed action,” 


which is described as a reduction of the 


BETTER THEATRES SECTION 


initial closing speed during the last few 
inches of closing to permit noiseless oper- 
ation. ‘These speeds are adjustable at the 
time of installation. 

The control system consists mainly of 
the door control mechanism, which is con- 


cealed in the floor and the hydraulic power 
unit equipped with a General Electric 
14-h.p. motor. “The compact size of the 
power unit permits it to be hidden from 
view at any distance from the door, the 
company points out. It can be plugged 
into any standard 110-volt, a.c. circuit. “The 
carpeting is vinylite, hermetically sealed. 

Several safety features have been incor- 
porated into the units, including setting of 
the door to open away from the person 
entering. Also, if someone is standing on 
the opposite side of the doorway, the auto 
matic control will not operate until pres 
sure on that section of the carpeting has 
been relieved. In case of power failure, 
the door will operate manually to provide 
a safe exit during emergencies. 

As optional equipment, the company has 
developed a counting device designed to 


accurately tabulate, not the number ot 
times the door is opened, but the actual 
number of individuals who enter. 


New Methods To Test 
Plastic Fabric Quality 


NEWLY ADOPTED standard 
test methods designed to assist users of 
plastic-coaced and all-plastic materials, in 
selecting the materials best suited to their 
requirements, have been issued in’ booklet 
form by the Plastic Coating & Film Asso 
ciation, New York City. ‘The pamphlet is 
available tree of charge to circuit theatre 
executives and others who may wish to 
carry out a test of plastic fabrics for them 
selves. 

The booklet is called “Standard ‘Vest 
Methods for Pyroxylin and Vinyl Resin 
Coated Fabrics and All-Plastic Sheeting.” 
The tests have been kept as simple and in 
expensive as possible, according to the as 
sociation, to make it “worthwhile and prac 
ticable for as many purchasers of plastic 
fabrics as possible to equip themselves for 
the tests.”’ 

One section of the booklet is devoted to 
pyroxylin and vinyl resin coated fabrics 
and deals with the following qualities: 
tensile and tearing strength, adhesion of 
coating, analysis of weight of coating and 
fabric, spue (for pyroxylin coated mate 
rial), cold crack, blocking (for vinyl coated 
fabric), stability to heat and light, abrasion, 
hydrostatic pressure, fastness to rubbing, 
flame resistance and volatility. 

A second section devoted to all-plastic 
vinyl resin sheeting deals with tensile and 
tearing strength, elongation, volatility, sta 


Fabulous Fox Theatre, Atlanta, Georgia 


Every one of the 4,892 seats were completely rehabilitated from A to Z 
end also re-upholstered with The Sidney Blumenthal Company's wild rose 
Kinglo. ‘Better Your Theatre and You Better Your Boxoffice." 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE 


NASHVILLE, TENNESSEE 
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bility to heat and light, low temperature 


impact resistance, fastness to rubbing 


king, 


nish lifting, soapy water extraction, and di 


flame resistance, lacquer or var 


mensional change at elevated temperatures. 


‘J he hook let 


ing general information on the terminology 


also includes a section PIV 


and customs of the industry. It can be 
association at Y 


York 20, N. Y. 


writing the 


New 


ured hy 


Rocketeller 


Plaza, 


Maskless Screen with 
Illuminated Cyclorama 


4 MASKLESS motion pi 


ture screen, with which the edges of the 


projected image are “spilled” off the screen 
inte an illuminated area, developed by the 
National Theatre Screen Refinishing Com 
pany of Buffalo, N. Y., 
by National Theatre Supply. 

Marketed the Caldwell Halo 
Screen,” the screen itself is placed in front 


of a 


is being distributed 


cevclorama illuminated by filament 


lamps in troughs attached to the rear of 
The cyclorama has a 
netted 
Itis lameprooted. 


the screen frame. 


large central opening of material 


for sound transmission. 
“Halo” 


sizes from 12 to 28 feet in width 


screens are available for picture 
and are 
delivered unassembled; nevertheless, in 
stallation can be made overnight, the manu 


facturer explains. 


New Poinsettia Pattern 
for Plastic Upholstery 


A NEW. development in 
supported plastic upholstery material 


“Nylonized Boltaflex’’ 


is now being pro 


duced a deep-moulded “Poinsettia Pat 
tern,” according to an announcement trom 
Bolta, Lawrence, Mass. Previously it had 


been available in a “leather-like” burnished 
top-grain finish. 

The 
bossed floral design 
It is produced by the Bolta 
process, a technique designed to give the 
plastic a sculptured, molded look and make 
it simulate the appearance and texture of 


poinsettia pattern is a highly em 
resembling matelasse. 


“flo-molding”’ 


more costly fabrics. 
“Nylonized Boltaflex”’ 
of standard 20-gauge Boltaflex plastic sup- 


has a face sheet 
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ported by a non-woven backing consisting 
primarily of nylon and virgin wool fibres. 
Its features include the ability to stretch 


direc tions, the 


uniformly all company 


é 


points out, and resistance to staining, scuft- 
ing, tading, chipping and peeling. Although 


full-bodied, it de- 
smoothly around the cor- 
cleaned by 


heavyweight and 


scribed as fitting 


ners of furniture. It may be 


wiping with a damp cloth. 


Plastic Sprinkler Hose 
For Use Also as Soaker 


A NEW plastic sprinkler 
hose which performs the double duty of 

soaker on the reverse side, has been an- 
nounced by Andres Sprinklers, Hollywood, 
Calif. It is designed to spray an area more 
than 12 feet wide by 500 feet long at aver 


ave 


pressure. 


In announcing the new hose, the com- 
pany points out that it can be shaped to fit 
the contour of any landscaping, being adap- 
table to twining flower 


well as just lying straight on the lawn, The 


around beds as 
sprinkler comes complete with brass con- 
nector in both 20- and 50-foot lengths. 


JOIN IN TV RESEARCH 

An agreement providing for an expanded 
program of joint research and development 
in the field of industrial and broadcast tele- 
Vision cameras and studio equipment has 
been signed by General Precision Labora- 


tory, Inc., Pleasantville, N. Y., and Pye 


England. 


Limited, ot Cambridge, ‘The 
two companies will continue to maintain 
separate factories for manufacturing equip- 
will pool their engineering 
In addition to work on tele- 
vision they will combine efforts 
on theatre television. GPL is the developer 
of the Simplex theatre television system of 
direct projection. 


ment, but 
knowledge. 


cameras, 


FABRIC DE-ODORIZER 


A new chemical designed to reduce air 
odors by treating fabrics has been devel- 
oped by L. S. Green Associates of New 
York City. Called “Dust-Seal,” the proc- 
ess prevents bacterial action on the fiber 
carpeting, the 
the waste 


ot upholstered seats and 
company explains, adding that 
product of this action is a source of bad 
auditoriums. ‘The 


air in such areas as 


introduced some years 


allergy, and addi- 


chemical was 
to control “house dust” 
tional research revealed this added appli- 
cation, the company points out. 


CANADIAN PATENTS SOUGHT 
Canadian patents for ‘Permascreen,” 
screen developed by Poblocki & Sons, Mil- 
waukee, for drive-in theatres, consisting of 
plates with a vitreous 
have been applied for, according 
Ben B. Poblocki, 


products are 


steel surface of 
enamel, 
to an announcement by 
president. “The company’s 
currently distributed in Canada by branches 
of General Theatre Supply Company, Ltd., 
at 271 Edmonton Street, Winnipeg, Man.; 
86 Charlotte Street, St. John, N. B.; 916 
Street, Vancouver, B. C.; 861 Bay 
Toronto, Ont.; also by D. Mce- 
in care of Mrs. R. B. Masterton, 
Moncton, N. B. 


Davie 
Street, 
Donald, 
142 Dufferin Street, 


Electronic Drive-In 
Admissions Control 


\ NEW 
sions control system for drive-ins, designed 
to provide both a visual and recorded vehi- 
cle and patron count and thereby eliminate 
both ticket machines and ticket takers, has 
announced by the Electronic Signal 
Company, Inc., Williston Park, N.Y. 

The equipment consists of a detector in- 
stalled in the vehicle lane and a recorder in 
As the patron drives up to 
automatically 


electronic admis- 


been 


the box-office. 
the toll booth, his car is 
counted and the count recorded on a tape. 
Provision has also been made for the box- 
office employe to record the number of pas- 
sengers in the car and also the “pass” 
vehicles. 

Visuals show these transactions for both 


to check. All 


the patron and manager 
transaction details are printed on a tape 
that is “locked in” the equipment. Cash 
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turned in may be checked against the record 
on the tape in a few minutes at the end of 
each day’s operation. 


Decorative Material 
With Mirror Effect 


A NEW decorative mater- 
ial designed to give a lustrous “mirror’’ 
appearance on such surfaces as walls, pillars 
and display stands has been announced by 
Miroflex Products Company, Inc., New 
York City. 

Called ‘Miroflex,” the material consists 
of small exact multiples of cut mirror af- 


fixed to a clotn backing. Its flexibility per- 
mits adhering to both flat and curved sur- 
faces, according to the company. It is 


available in a variety of cuts and colored 
mirror combinations. 


New Rubber Matting 
For Entrance Use 


RUBBER RUNNERS. espe- 
cially designed for theatre lobbies or other 
inside entrance ways as a floor protector, 
or trafic director, has been announced by 
the D. W. Moor Company, ‘Toledo, Ohio. 


Called the “Do-All Long-Ribbed Mat- 


the product is made from corded 


ting,” 
rubber in 3/16-inch thickness. It has trac- 
tion-type ribbing running the long way of 
the mat to facilitate cleaning with a broom. 

Sold by the running foot, the matting is 
34 inches wide and comes in rolls approx- 
imately 38 feet in length. 
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To Hanover Carbon Saver 


EXTRA ASSURANCE of car- of the Duraleather 


Masland 
bon stub alignment when coming into burn- 
ing position is provided in a new develop- — the Plastic Coatings and Film 
ment of the Hanover permanent clamp type 
New Re-elected 


carbon saver distributed by Norpat Sales, — in York last month. 


New York. ‘This is a device, the principle 


component of which is a spring about 2. United States Rubber Company, 
inches wide and half an inch high, that is waka, Ind. The association's new 


attached to the pivotal screw, with the 


spring so contoured as to exert tension on  Mattlage of E. I. duPont 
both the retiring carbon jaws and_ those 
holding the incoming stub, allowing pivotal 


action without side play. 


Belleville, N. J.; 


"“Transcenic’ 
Screen Setup 


By LEONARD SATZ, 
Raytone Screen Corporation, 
Brooklyn, N. Y. 


NTRODUCED at the Tesma convention in Chic ago, Raytone’s new | Transcen 


Screen Surround'' has met with the approval of exhibitors in 


production in 


many part 


the country and several jobs are scheduled for the immediate 


future. 


Illuminated 1 not just 


result of scientific research an j 


promotional item. A larger effective picture area is provided 
and the result is a more 


surrounds are the | 
call it panoramic 
vision, wide angle vision, or what you will jramati¢< 
presentation of motion pictures and much more comfortable viewing conditions. 

The ''Transcenic’' system represents the theory of a steadily illuminated surround 
of low light level, which is provided by a slide projector in the booth. A dim 
ming transformer and special patented mask not only enable the theatre operator 


to find the lighting level that i: Pleasing and proper for his theatre, but mask 


out the screen so as not to ‘wash’’ out the image, and fills the entire surrounding 
area with accurately masked light. The correct level is found when the eye in 
just per¢ eive the surre unding area adjace nt to the screen. 


The ystem is de igned to approach normal viewing conditions in the theatre 
without distracting from the perfection of the motion picture in any way. The 
Patrons ‘live’ the 
nothing must be allowed to destroy this illusion. 
Construction 
fabricated and are delivered in a complete pa kage. All formed section uch 
and the curved highlights that abut the 
made, allowing instant assembly and complete interchangeability. 


Part 


psychological factor is important. action on the screen and 


engineered for permanence and rigidity. sections pre 


screen are accurately 


Nail 
ctions are fitted quickly together and 


as the column 


not used during assembly. 


or Sé 


bolted having peen previously drilled. This allows for ea y dis-a embly ? 
required for changes in policy 

The system can be made to fly at slight additional cost. Also, since nly 24 
to 32 inches exist between the screen surface and the front of the columr the 
usual screen curtain can be operated between features, or for refreshment 
intermission. 

Screen material, non-perforated, is made up into 


sections and snipped 
separately, and is applied over the correct forms just prior to erectior 
Third-dimensional pictures, because of their great depth effect, which give 


makes normal 


much additional scope to the viewed scenes, screen sizes appear 
smaller. A ''Transcenic’ screen extends the effective picture area. 
A new picture screen is included in the cost of the ‘pac kage, which is ava 


able at independent theatre supply dealers everywhere 


S. Ernest Kulp, a member ot the board 
of directors and of the executive committee 
Company, 
Philadelphia, was re-elected president of 
\ssociation, 
New York City, during its annual meeting 


vice-president was G. H, Callum, of the 
Misha 
execu 
tive committee now includes Walter F. H. 
deNemours & 
Company, Inc., New York; John W. F. 
Young of the Federal Leather Company, 
Edyar of the Fire 
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Pottstown, Pa.; 


stone Plastics Company, 
and J. D. Lippmann of the ‘Textileather 
Corporation, ‘Toledo. 


NEW TV INSTALLATIONS 


Installation of Simplex theatre television 
theatres have been an 
nounced by the National Theatre Supply, 
New York. Both systems are of the direct 


projection 


systems two 


(jeneral 


Pleasantville, Fa 


type manufactured by 
Pree ision JLaboratories, 
One installation was in the B. S. Moss 
Company's 1500-seat Lee theatre at Fort 
Lee, N. J., the other in the 1028-seat 


Gropher theatre in) Minneapolis. 


Ad- Offerings 


information and are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 43) 
with reference numbers as given in Index of 
Advertisers, on same page. 


Adler Silhouette Letter Company: Catalog on S 


tion-Ad display ind Glass-in-Frame equipme 
— Seating Compony: Information on sta 
tor dav mates 


& Information on intermissior 
horts 

Ballantyne Company: Information on drive-in pack 

‘Lomb Optical Infor 

Cola, Money-making details for 

Concession Supply Catalog on refrest 


mer juipment and ipplies drive-in play 
round equ pment 

3. 2. Connolly, Inc.: Write Dept BT for literature 
n trankturter ani 

Dad's Root Beer Company: Complete informati 


root beer beverage and dispensers 
Electric Write Section 2823 for 
sta } idspeake 
General Register 
ticket recicter end 
Equipment Company: 
haire 
Heywood: Wakefield Company: | 
aif nairs 


K- Hill ‘Stqnal Company, Inc.: Int 


Information 

vet taker 

Catalog on audi 


ustrated catalog 


Kollmorgan Optica enpeeaiiens Bulletins 207 and 
OY nt 

Manley, ak Information on popcorn seasoning 


ma it kiet How Make Biq Profit fr 
Por rr 
Miniature Train Company: Writ 
trated ¢t hure ana instaliatior 
a 
round equipment for drive-i 
Motiograph Inc.: Literature on projection and 


yster theatre teley n n-car speak 


Dept. 


Jetails 


H for ill 


4 4rair 


Literature on play 


in theatre 


er nd motor-generator 

Nestle's Company: Deta n merchandising ct 
ate INGY 

Peter Paul, Inc.: Write for point-of-sale 
— & Sons: Write for information on 
ens and payr 
J. E. Robin, Inc.: Literature on motor 
Spacarb, Inc.: Booklet on beverage di 
Star Manufacturing Company: W, 
{ ratrachment ayout + nclude 
nes, hot dog steamer, bun 


yenerators. 
spenser: 

te for blueprints 
popcorn ma 


ariddles 


warmer 


‘PERMASCREEN”’ ON A CONTOUR 


Adaptation of ''Permascreen" to the curved screen 
tower of the Pekin drive-in at Pekin, Ill, was 
recently carried out as pictured above. ‘'Perma- 
screen’ consists of steel plates with a surface of 
fused-on vitreous enamel which are mounted on 
existing or mew drive-in towers. They were de- 
veloped by Poblocki & Sons, Milwaukee, to eliminate 
paint as the light reflecting material. 
e 


Strong Electric Corporation: Literature on rect 


tier md spotliahts 
Wagner Sign Service, Inc.: Catalog on a 


advertising equipment. 
secs Screen Company Samples of projection 
scree silver or white 
e 


NEW LITERATURE 

Drive-in Equipment: ‘The 
series of in-car speakers is described 
Chicago, in bro- 
Among the features 
full 5-inch 
diameter speaker unit, which is pointed out 
larger than that used in 
many in-car speakers. Other features in- 
clude multi-tapped transformers designed 
to permit exact matching of speakers and 
amplifier circuits of any sound system de- 
The 


drive-in accessories, 


new “De- 
Luxe’ 
by Motiograph, Inc., 
chure recently issued. 
cited is the use of a magnet 


as being 


brochure also describes 


including 


sired. new 


other ramp 
players, micro- 


and refreshment stand and outdoor 


switching panels, record 
phones, 
seating area speakers, 

Retractile cords: An eight-page bulletin 
describing its retractile cords for a variety 
of general communication and power ap- 
in-car and 
heaters for drive-ins, has been released by 
Koiled Kords, Inc., New Haven, Conn. 
The illustrated bulletin explains how the 
cords where they are used, and 
the specific features making their use ad- 


plications, including speakers 


are made, 
vantageous. For drive-ins, it is explained, 
the cords “‘are compact and stay out of the 
way when not in use, yet extend to the de- 
sired length when needed. ‘They also elim- 
inate the dangers of cords catching on door 
handles and breaking.”” The bulletin, which 
can be obtained free from the company 
(Box K, New Haven, 14) also contains 
information helpful in ordering the cords. 


CANADIAN DEALERS 


Adamson, M. L., 9921 113th St., 
Alta. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Ala.; 4 Hazen Avenue, St. John, 
N.B.; 1299 Boulevard Charest, Quebec 
City, Que.; 270 McLaren Street, Ottawa, 
Ont.; 218-222 Fort Street, Winnipeg, 
Man.; 2300 Dewdney Avenue, Regina, 
Sask.; 10305 160th Street, Edmonton, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C. 

Gaumont-Kalee, Ltd., 431 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street,, Vancouver, B.C.; 271 Edmonton 
St., Winnipeg, Man.; 86 Charlotte St., 

_ St. John, N. B. 

“Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 1197 Phillips PI., 


Edmonton, 


Yonge Street, 


Montreal, Que. 277 Victoria Street. 
Toronto, Ont.; 591 Yonge St., Toronto, 
Ont. 


Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., Film Ex- 
change Bldg., Calgary, Alta. 

Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, B. C. 

United Electric Company, 847 Davie Street, 
Vancouver, B. C. 


EXPORT DISTRIBUTORS 


Bizzelle Cinema Supply Corp., 420 West 
45th St., New York 19, N. Y. 

Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco 11, Calif. 

National Theatre Supply, Export Division, 92 
Gold Street, New York 7, N. Y. 

Norpat Inc., 45 West 45th Street, 
New York, 

Radio * Tin of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E.; 267 Rhode Island Avenue, — 
East Orange, N. J. 

S O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. Y. 

K. Streuber & La Chicotte, 1819 Broadway, 
New York 23, N. Y. 

Westrex Corp., II! Eighth Avenue, New 
York 11, N. Y. 


NEW LEES SHOWROOMS 


Newly renovated and redecorated show- 


rooms on the eighteenth floor of the Mer- 
chandise Mart in Chicago, have been 
opened by James Lees & Sons, Bridgeport, 


Pa., manufacturers of carpeting. In an area 
covering 10,000 square feet of floor space, 
the company has arranged displays to give 
retailers ideas to use in selling. The con- 
tract department is part of the main show- 
room, and there is also a projection room 
for film showings, and an advertising and 


promotion area. 
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HE children's playground is now generally accepted as 

an essential part of the drive-in theatre, but many oper 

ators are unaware of what sizes and types of recreational 
devices to purchase and how much money to invest. Not 
much information has been published as yet on this important 
phase of operation. 

Playground apparatus should be selected to fit best the 
age, size and abilities of the boys and 
girls concerned. By following this rule, 
the drive-in operator wili assure maxi- 
mum play-exercise value and safety for 
the youngsters and money savings for 
himself. 

For the drive-in with a capacity of 
400 cars or more we recommend divid 
ing the playground into two areas—a 
junior section for children up to nine 
years old, and a senior section for 
thgse ten and older. 

For the junior division we recom 
mend the following equipment: 

B-146 Six-Swing Set, with chair-type nursery seats to se 
curely hold children of pre-school age. The 7-foot high 
frames are constructed of tested, hot dip galvanized steel 
pipe, locked rigidly together with certified malleable fit- 
tings. Swing hangers are of malleable iron, certified to test 
more than 50,000 pounds tensile strength per square inch, 
and oil-impregnated bronze bearings help to assure extra 
safety and lasting wear. 

H-148-MS Combination Unit, combining two heavy-duty 
see-saws, four swing seats suspended on No. 8/0 bulldog 
chains with oil-impregnated bronze bearing swing hangers and 
an all-steel, 16-foot wave chute slide. The swing frame is 8 
feet high. All metal parts are hot-dip galvanized. See-saw 
boards and swing seats are finished with three coats of 
weather-resistant Wax-O-Namel. 

Primary Castle Walk, a special climbing structure designed 
by American to provide the arm and shoulder muscle-building 
exercises of the American horizontal ladder and the climbing 
piay action of the Castle Tower. This primary unit has a 
7-foot tower and a walk 6 feet long, 24 inches wide and 5 
feet, 3 inches high. 

ME-3 Merry-Go-Round, equipped with an improved assem 
bly to afford smooth, easy motion, is readily propelled by one 
child even when carrying a capacity load of 25. The seat 
board is !0 feet in diameter and constructed of clear, select 
2-inch Oregon fir stock with an enclosure platform also of 


select wood. 


SECTION FOR OLDER CHILDREN 


For the senior playground area, the following pieces are 
recommended: 

C-136 Six-Swing Set, which has a 10-foot high frame fabri 
cated with upright supports of |7/-inch and top beam sup 
ports of 24-inch tested pipe. The frame is locked together 
by massive certified malleable iron fittings. 

Senior Castle Tower, which will accommodate as many 4 
50 children at one time. Developed to satisfy a child's climb 
ing instinct, it is 9 feet, 9 inches in height. The pipe members 

| are purposely | | /6-inch in diameter so that even the smallest 


Selecting Playground Equipment 
For Drive-In Theatre Operation 


By NORMAN R. MILLER, vice-president of American Playground Device Company,, Anderson, Ind. 


child can grasp and maintain a firm handhold 
circular design eliminates sharp corners and et 
vides a larger capacity. 


WMS-20 All-Steel Slide, with a chute 20 tee 


platform 10 feet high. it has special certified malleabl 


An improved 


1a ana pr 


t | ng and a 


ting tested to 50 000 pound tensile stre ngth which | k the 
chute; massive |6!/)x23-inch malleable safety platform; larqe 
roomy non-slip safety stair treads; chute quard rail: itety 
handrails; stairway anc supports into a strong integral unit 
B-164 See-Saw, advised in the four-board unit size tor a 


standard drive-in. The see-saw boards are 
select 8/4-inch Oregon fir and are 12 teet lor 
wide. All corners are rounded with the seats sé 

The eight units described above, which will | 
of 500 children hapy ily and benetfi ially CCl 
howtime, may be purchased for slightly more 
By selec ting durable, ruqgedly built equipment 
costs will be negligible, and there will also t 
fortable fee ling that comes from the knowledge 
no mechanical defects to cause accidents. 


Along with the playgr und, picnicking facili 


onstructea 


1g, 12 inche 
iddle hape 
eep upward 
betore 
than $1,000 


maintenance 


be that ry 


there w ne 


tie na 


be provided at drive-ins as a further inducement to draw the 


whole tamily for the « arly show. The All-Ameri 
and streamlined picnic table are ideal for an o 

Developed after years of exhaustive testing 
designed to provide taster and easier fire hand 
formly even heat to the exact inten ity desired 
tive draft control. It cooks, bakes, or warm 
charcoal, wood or coal. 

The American heavy-duty picnic table is rt 
with all-steel frames of | 2/-inch new tested stec 
together by 


bolt the pipe member 


heavy certified malleable fittings, w 


utadoor mea 
thi grill 
ling and ur 

thre uan 
and burr 


iqgedly bu 


| pipe ( Keg 


hich through 


Four table top and ingle eat boara 


are constructed from 5/4-inch and 10-inch Douglas fir. The 


table is 8 teet long and accommodates 1|2 per: 


Ons 


Youngsters enjoy playground equipment at Community 
drive-in at Detroit before the film performance begins. 


Theatres’ Town 


This drive-in is 


equipped with American all-stee! swings, see-saws, a merry-go round, a 


slide and a castle tower. 
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GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 
10i—Cutout devices 
102—Display frames 
103—Flashers 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
21 1—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burrers 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
401—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 
EMERGENCY 

50!—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
60!1—Blower, floor cleaning 
602—Brooms and brushes 
603—Carpet shampoo 


604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 
6!2—Sand urns 
613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
701—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

80!1—Black-light equipment 
803—Dimmers 
804-——Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100!—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 
1021—Nonsync. turntables 
1022—Photoelectric cells 
1023—Projectors, standard 
1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 
1027—Public address system 
1028—Rectifiers 
1029—Reel and alarms 
1030—Reels 
103!|—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

1301—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
1411—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 


GENERAL INQUIRY COUPON 

{TO BE MAILED IN SIGNER'’S BUSINESS ENVELOPE) 
To Better Theatres Service Department: | expect to buy products as indicated 
by the reference numbers below, and | would like to have the manufacturers 
thereof, or their dealers, get in touch with me. 


Name 


Address 


| Theodore R. Combs 


About People 


of the Theatre 


AND OF BUSINESSES SERVING THEM 


‘THeopore R, been 
moted to the post of sales services manager 
for the American Seating Company, Grand 

Rapids, Mich., accord- 


ing to J. M. Ver- 


MEULEN, vice - presi- 


pro- 


dent and general sales 

manager of the com- 

pany. In his new po- 

sition Mr. Combs will 

supervise the  com- 

pany’s nationwide in- 

| stallation of seating 
for theatres, stadiums, 
churches, schools and 
related structures. A native of Freeport, 
N. Y., he is a graduate of New York State 


| College for Teachers and has a mechanical 
engineering degree from Rensselaer Poly- 


technic Institute. After service in World 
War II lieutenant in the Air 
Corps, he joined American as supervisor of 


as a first 


the company’s Eastern installation opera- 
tions with headquarters in New York. In 
June, 1951 he was transferred to Grand 
Rapids as installation engineer. Mr. 
Combs now succeeds Earl VandePoel, who 
transferred to the company’s 


has been 


Church Products Division. 


A new 600-car drive-in is being con- 
structed on the shore overlooking Brown’s 
Lake east of Burlington, Wisc., by Jack 
Yro and Ben’ Postockt, president of 
Poblocki & Sons, Milwaukee. The two 
men have also purchased land on the west 


side of Burlington for a future drive-in 


project. 


The appointment of Joun W. HamMiI-- 
TON of New York as its architectural rep- 
resentative has been announced by Day- 
Brite Lighting, Inc., St. Louis. Mr. Ham- 
ilton with lighting problems 
from headquarters at 92 Liberty Street, 
New York City. 


assist 


will 


Donatp T. Scorr has been appointed 
assistant manager of the Galion theatre at 


| Galion, O. 


Plans for building a new 500-car drive- 
in near Carroll, la., have been announced 
by the Pioneer Theatres Corporation, St. 
Louis Park, Minn. The company’s pres- 


| ent drive-in in that area, the Carroll, will 
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be discontinued, because it is “inadequate 
to serve that community,” according to 
Haroitp D. president. 


Brair Fourps has been elected a vice- 
president of General Precision Laboratory, 
Inc., Pleasantville, N. Y., according to an 
announcement by HERMANN G,. PLACE, 
president of the company. Mr. Foulds has 
served for several years as commercial en- 
company with 
liaison and 


gineering director of the 
responsibility tor government 
contact administration as well as market- 
products, including 
studio theatre television 
equipment. Before joining GPL in 1949, 
Mr. Foulds was commercial engineering 
director of the Brush Development Com- 


ing of commercial 


broadcast 


pany, Cleveland, manufacturers of indus- 
trial instrumentation and magnetic record- 
ing devices. A graduate of the Shefheld 
School of Yale University in 
also worked for more than ten 


Scientific 
1928, he 
vears at Western Electric in industrial in- 
strumentation engineering. 


A new drive-in theatre is being con- 
structed at Oak Ridge, Tenn., by Epwarp 


BETTER THEATRES SECTION 


BURCHFIELD. An opening is planned tot 


the early spring. 

LeoNarp HAGEDORN has been named 
manayer of the Hermo theatre in Her 
mann, Mo., replacing SAM BAUMGAERT- 
NER, Who resigned. 


Two new drive-in projects have been 
announced for Wisconsin. FRANK HAHN 
and FRANK HAHN, JR., operators of the 
Bay theatre, Ashland, will build a 400-cat 
drive-in in the same city. Louis Deursen, 
owner of the Granada theatre, Virginia, 
Minn., is drawing up plans for a 350-400- 
car drive-in there. 


Following repairs, the Strand theatre at 
Reading, Pa., has been reopened with Pavut 
H. Esrerty back as house manager. 

Maurice W. M. Mortartry has been 
elected president of the Motion Picture 
Union, IATSE, in) New 
Haven, Conn. Other officers include AN 
rHONY 
Ernest V. DrGross, re-elected treasurer ; 
FRANK Perry, re-elected business represen 


Projectionists 


vice-president ; 


KENNEDY, re- 
RICHARD 
KELLY, on 


MarrHoew W. 


member ; 


tative; 


elected executive and 
N. Frazier and Joun bk. C 


the financial committee. 


tine 
Harttord, 
Conn., is now manager of the independent 
Plaintield theatre, Plaintield, Conn. He 
with Lockwood and Grordon 


\IASSELLI, at 
Star 


one 


jectionist at the 


pro 


theatre, 


was formerly 
‘Theatres in Wetherstield, Conn. 


Artuur J. HAMMER has been appointed 
manager of the Southwestern region of 
RCA Victor, Camden, \. J., 
C. M. Oporizzi, operating vice-president 
of the RCA division. He succeeded JAMES 
W. Cocke, who has retired after 25 years 
with RCA. 
Mr. 


field operations with responsibility tor ad 


cording to 


Krom headquarters in Dailas, 
Hammer represents the company in 
ministration, distribution and sales of RCA 
and RCA Victor products in a region coy 
ering Vexas, Arizona, New Mexico, Okla 
homa, and portions of Mississippi, Arkan 
sas and Louisiana. Mr. 
RCA Victor in 1946 as 


ing a field sales representative tor the home 


Hammer joined 


a tramee, becom 


U.S. Equipment in 


New Havana Theatre 


The new Atlas theatre opened recently in Luyano, 
Cuba, a suburb of Havana. Projection equipment 
(booth is pictured at left) includes a Westrex 
"Advanced" sound system, Century projectors, 
Ashcraft lamps and rectifiers, and Bausch & Lomb 
lenses. The theatre has a Hurley vinyl plastic 
screen, and Clancy curtain control. Shown at the 
(upper left) are Alberto Lopez and 
Manolo Alvarez, operators of the theatre; and 
Roberto Barquez, and Pedro B. Soto, 
and assistant manager, respectively, of the Westrex 
Corporation's Caribbean office, with headquarters 


opening 


manager 


in Havana. 


Ay 
) 
| 
for We 
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instrument department a year later. In 


1952 he was appointed assistant to the com- 


pany’s director of regional ofhces. 


R. M. (Bos) DauGcuerry has been ap 
of the Floyd 


circuit of 13 indoor and outdoor 


pointed yeneral manager 


Theatres’ 


theatres with headquarters at the Florida 
He has been 


in show business for the past 25 years. hav- 


theatre in Haines City, Fla. 


ing managed theatres in Orlando, Daytona 
Beach, Jacksonville Miami, 
all in Florida. 


‘Tampa and 


Jack Barron has been named manager 
of the Royal theatre in Baltimore, succeed 
ing the late Sam Warp. 


W. H. Booru has sold the Booth thea 
tre at Hollendale, Miss., to W. R. Tutt. 


The 600-car Skydrome drive-in at Lake 
Worth, Fla., has been purchased by Wo 
Miami. It 


the supervision of district 


metco ‘Theatres of has been 


placed undet 
supervisor ExMer and named as 
manager is ki. ARKEN, who is city manager 
of the West Palm Beach area. Ep Curer 
has been appointed assistant refresh 


ment managver, 


Opening of the Jet drive-in at Cut Off, 
the 


La., was postponed recently when 


tower was blown down during a 
Owners of the project are L. J. 


SOIGNET, and RiIcHARD 


screen 


storm, 
Creramir, R, J. 


Epwarp H. SkeLrert, one of the orig 


McQuay, Inc., Minne 


apolis manufacturers of heating, refrigera 


inal founders of 


tion, and air conditioning equipment, died 
of a heart attack in Minneapolis on Janu 
At his death he was a director of 


ary Ist. 


the company and also vice-president and 


a direc 
Auto 


Faribault, 


secretary-treasurer, He was also 


tor and treasurer of the American 
matic Ice Machine Company, 
Minn., a subsidiary of McQuay, which he 
helped to form in 1949. Born in Rhine 
Mr. Seelert came to this 


country with his parents at the age of ten. 


land, Germany, 


Upon graduating from a high school in 
Hamilton, ©., he began his career in the 
tool with the Mosler 
Safe Company there. In 1920 he joined 


the Witte Manufacturing Company, Min 


machine industry 


neapolis, as plant superintendent, and in 
1926 when the company was reorganized 
as the McQuay Radiator Corporation, he 


remained with it as plant manager. 


‘Two changes in personnel have been an 
Tri-States Theatre Corp., 
Des Moines. Leonarp, formerly 
city manager and the Para 
mount at Des Moines, has been transferred 


nounced — by 


manager ot 


to Waterloo as city manager and manager 


60 


preci 


aates 


Avenue 
| aemmie a 


men. 


worked 


the E. 


acquired hi 


Nearly 50 Years in the Business! 


® Forty-six years in the motion picture industry is | 
now the record of Jake Mitchell, sales manager for 
LaVezzi Machine Works, Chicago, manufacturers of 
ion projector part 
back to 
Lee Mitchel 

in Chie ago. In 


On his 
Goebel Tragedy, 
sit in Cincinnati for $120 for one week’: 

in those days a staggering sum. Sub equently he 

for variou 
entered the su ply field. His first position wa 

Fulton branch in Omaha. In 1938, he 


career 


Mitchell 
late brother, | 


Mr. 
1906, when he and hi 
operated a nickelodeon on Milwaukee 
1908 he went Carl 

one of the first traveling film sales- 
first trio he sold Universa F one-reeler, 
to the McMahon & Jackson cir 


rental! 


with 


1928. when he 


exchanges until 


present post with LaVezzi. 


of the Paramount there. Wittiam Hav 
ery, formerly manager of the Illini in Mo- 
line, Mr. Des 
Moines as manager of the Paramount. 


Ill., succeeds Leonard in 


A new 480-car drive-in, to be called the 
‘Trans-California, is being constructed at 
Los Banos, Calif. It was designed by 
Davip Bovron and an opening date has 
been tentatively set for July 15th. Man- 
aver of the theatre will be AMELIA SILVA. 

Construction has been started on a new 
400-car drive-in theatre at Camrose, Al- 
berta, Canada, by STAN BaAtLey and FRAN- 
cis) Montver. It the 
Northern) Lights. 


will be called 


New managers have been appointed by 
the Smith Management Company, Boston, 
for two of its theatres in) Framingham, 
Mass. GrrorGke GRANDEE is now at the 
St. George theatre and JouN Berry is at 


the Giorman. 


A. Lyncu has been named man- 

ager of the Warner Bros.’s Beverly Hills 

Beverly Hills, Calif. He for- 

merly held the same post at the circuit's 
Roger Sherman, New Haven, Conn. 


theatre at 


CHARLES GOLDNER has been) named 
manager of the Astor theatre, Bridgeport, 
Conn., succeeding ARTHUR Espostro, who 
resigned. 

J. is the new owner ot 
Pangburn, 


Lioyp 


the Pangburn theatre at 
Ark., having purchased it 


HUTCHINS. 


from 


The Belle theatre at Bellfontaine, Ohio, 
which was closed for a year, has been re- 
opened under the direction of HOMER 
SNOOK, head of the Midwest Theatre Sup- 
ply Company of Cincinnati and A. F. 
Carnes, former Schine theatre manager. 


DOUGLAS STEVENSON formerly doorman 
at Odeon Theatres’ Plaza theatre in Van- 
couver, B. C., has been promoted to assist 


ant manayer there. 


recently opened in 
Moyer Zici’s 
and 


Cud 


Two new. theatres 
Saskatchewan, Canada, are 
325-seat Maple 
Mike 


worth. 


Leat in) Esterhazy 


300-seater at 


R. H. Crowe of the Transco Company 
of Houston, Tex., has been appointed the 
new refrigeration products sales represen 
tative in ‘Texas tor 
McQuay, Inc., 
Minneapolis manu- 
facturers of heating, 
air conditioning and 
commercial refriger- 
ation equipment, ac 


cording to an- 
nouncement trom 
H. Brake ‘THoM- 


AS, vice-president in 


charge of sales tor 
McQuay. Mr. Crowe was formerly man- 
ager for seven years of the Refrigeration 
Department of the Houston branch of the 
N. O. Nelson Company. 


After 35 years in the motion picture in- 
dustry, FRANK JoRDAN, manager of the 
Belgrade and Cleartield theatres at Phila- 
delphia, has retired and will go to the West 
Coast. 


DUGGAN has been named man- 
ager of the Matanzas theatre in St. Au- 
gustine, Fla., following the resignation of 
LockE CRUMLEY, who formerly occupied 
that position. 


Curry ANbrews has been appointed 
manager of the Joy-Lan drive-in at Dade 
City, Fla., a unit of Floyd Vheatres of 
Haines City, Fla. 
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1953 
GUIDE 


EDITION 


INFORMATION OF LASTING VALUE in theatre operation and construction 
gives each Guide Edition enduring usefulness not merely for one year, but for 
an indefinite number of years. The OPERATING DATA SECTION is a digest 
of material published in the preceding twelve issues of BETTER THEATRES, 
selected for its lasting value and arranged for easy reference. The 1953 GUIDE 


will thus make readily available, in a single issue, the wealth of facts, ideas and 
methods presented in issues of BETTER THEATRES since February 1952. 


THE CATALOG DATA SECTION is the only compendium of its kind on 
theatre equipment, materials and supplies. It is a classified reference section 
giving model and design specifications and other catalog-type information, plus 
data on distribution, branches, etc. No other publication in the motion picture 
theatre field places such information at the hand of the theatre owner, the 


manager and the purchasing executive. 


TO BE PUBLISHED ON MARCH 2IST 
The Advertising Deadline is March 4th 


f 
4 


. . . When you give your patrons the 


finest in projection and sound. That’s 


Z why successful drive-in exhibitors the country 
over are installing Simplex projection and 
aan  « | sound — they know there is none finer — 
! | none more dependable! See — hear — and 
you'll equip your drive-in with 
...- because 
BETTER PROJECTION 
and SOUND AVS 


INTERNAWO AL PROJECTOR GOR ON 


DISTRIBUTED 


NATIONAL, THEATRE SUPPLY 


4 


ap 4 

és, © RAND MC NALLY co. 
CHICAGO + 


f 


f 
& 
Ve 
Marga 
4 


